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TRUSTED LOCAL
ADVISORS

Securities offered through Florida Investment Advisors at The Bank of Tampa are not insured by the FDIC 
or any other government agency. They are not deposits or other obligations of, or guaranteed by, Florida 
Investment Advisors or The Bank of Tampa and are subject to investment risk, including possible loss of 
principal amount invested. Florida Investment Advisors and The Bank of Tampa are subsidiaries of The 
Tampa Banking Company. Banking products provided by The Bank of Tampa, member FDIC.

SIPC coverage is not the same as the federal deposit insurance provided by the FDIC. It does not protect 
investors against a decline in the market value of securities. SIPC generally protects customers against the 
physical loss of securities if the broker/dealer holding the securities for the customer fails. SIPC protects cash 
and securities held in a brokerage account up to $500,000 with a $100,000 limit on cash. Information is 
available from your registered representative regarding additional protection outside of SIPC.

A. Gerald Divers, Chairman of the Florida 
Investment Advisors Board, and R. Fenn Giles Jr., 
President and Chief Investment Officer at 
Florida Investment Advisors’ offices

F lorida Investment Advisors believes the true value of your 
accumulated assets lies in the comfort and security they 

provide. We will make every effort to understand your goals and 
develop the best strategies for your unique needs, whether you’re 
seeking growth or asset protection and distribution.

Working with highly experienced local professionals you know 
and trust, you can delegate the management of your assets with 
complete confidence. Our financial advisors average over 20 
years of experience in the investment industry and more than 10 
years of service at the firm.

Call Fenn Giles at (813) 872-1270 for investment management, 
full service brokerage, insurance and retirement plan services.

601 Bayshore Boulevard, Suite 960
Member FINRA/SIPC – A Registered Investment Advisor

www.FloridaInvAdv.com

An affiliate of The Bank of Tampa
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from the editor

he Association of Junior Leagues 
International (AJLI) includes a 
clever and witty page in their 2010 
Connections brochure. It is a black 

and white photograph of a women from the 
1950’s talking on the telephone. The caption 
reads “Social Networking...Girl, Have Times 
Changed!”  The page includes icons and web 
addresses to AJLI’s Facebook and Twitter 
pages. In 2010, AJLI boasted over 3,000 
Facebook fans.  Today, AJLI boasts almost 
7,500. 

Times also have changed for The Junior 
League of Tampa. Methods of communication 
are not the same as they were in the 1950’s. 
In addition to the telephone, handwritten 
note, magazines and word-of-mouth, there 
now are e-newsletters, websites, emails, 
texts, Facebook pages, Twitter accounts, 
YouTube videos and Pinterest boards. 

Although the times have changed, The Junior 
League of Tampa’s core Values remain the 
same. The goal of this issue is to map out our 
own communication evolution and highlight 
our consistent and steadfast Values. 

Highlights
• Word Cloud -  (page 26 )
The website wordle.net 
creates “word clouds” 
based on the text provided. 
I pasted the words from 
our  Values Statement and 
voila...this is an illustrated 
result. 

• AJLI Social Media - (page 
32) This section highlights 
two of AJLI’s Social Media 
Guidelines. These two 
points are possibly the most 
important.

• Cookbook - (pages 50-51) 
Don’t miss this creative, 
new layout of our Capture 
the Coast recipes. Planning 
a week of meals and 
shopping for the ingredients 
have never been easier.

Thank You
I would like to thank Andrea Layne and 
Allison Burden for their editing and influence 
throughout this year. And thank you to The 
Sandspur Committee for their diligent work 
and dedication to this publication.

Best,

Angier J. Miller
Editor, The Sandspur
2011 - 2012

T

Our Mission 
Founded in 1926, The Junior League 
of Tampa, Inc. is an organization of 
1,700 women committed to promoting 
voluntarism, developing the potential 
of women, and improving communities 
through effective action and leadership 
of trained volunteers. Its purpose is 
exclusively educational and charitable.
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The Association of Junior Leagues International, Inc. (AJLI) 
provides a thorough and comprehensive overview to Social 
Media. Below is an excerpt from ALJI’s social media guide. 
To view the entire guide visit www.ajli.com. 

AJLI Social Media Guidelines
The advent of social media has greatly increased our collective 
capacity to connect with one another and the communities we 
serve. It facilitates the healthy sharing of ideas and information 
with people and organizations committed to creating social 
good. AJLI embraces so- cial media and recognizes its power 
to help us continue our legacy—110 years and counting—of 
women building better communities.

Social media sites have become increasingly popular and 
valuable as a means of communication, networking, and 
otherwise. 

Be a Good Citizen...
Once you publish content via a blog, Facebook, Flickr, a wiki, 
etc., it can be difficult to take back. In your writing be respectful 
to your audience. It is acceptable to express disagreement but 
it should not devolve into personal attacks, obscenities or other 
disparaging and hurtful language.

Be a Team Player...
If you are citing information from another source by referring to 
it in a blog post, retweeting content, etc., make sure you credit 
the original source. One simple way to do this is by embedding 
a hyperlink to the original information source and/or crediting 
the author. In general, content creators enjoy having others link 
to and share their work and doing so in a matter that respects 
the creator’s intellectual property might win you an online fan.

T

32 www.jltampa.org | SPRING 2012

echnology is here to stay. These days most businesses 
execute their transactions over the Internet. As technology 
advances, the Internet continually shifts focus. It no longer is 
solely for information retrieval, texts and reading websites. 

Today the Internet increases the potential for sharing information 
through the use of social media applications such as Facebook, Twitter, 
LinkedIn, You Tube and Pinterest. 

Social media applications bring people together. Face-to-face 
interactions are no longer required to interact with one another. 
People answer questions and express opinions to thousands of readers 
in a matter of seconds. As organizations such as The Junior League 
of Tampa continue to grow, they find effective ways to use these 
platforms. By adding social media positions to our placement process, 
The Junior League of Tampa leverages our social media exposure. 

Currently, The Junior League of Tampa’s most used Social Media 
platform is Facebook. The League’s Facebook page is updated at 
least three times per week with information regarding our projects 
and our partnerships. We provide links to published articles about 
our organization, information related to nonprofits, and other items 
related to advocacy and our community. There are also pictures of 
recent League events and recommendations of vendors that support 
the Junior League. Links to items regarding our cookbooks and the 
Holiday Gift Market highlight these fundraisers, but the details are 
maintained on separate Facebook pages.

The Junior League of Tampa Cookbook Facebook page promotes 
our series of award-winning cookbooks with links to our cookbook 
blog, news articles and recipes, and pictures of recent creations. The 
intention of this Facebook page is to provide cooking inspiration to 
promote cookbook sales.

Electronic Communications 
through Social Media

by Meghan Weddle

COMMUNICATING OUR VALUES
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COOKBOOK

Spice-Rubbed Shrimp 
Kebabs with Summer 
Vegetables Over 
Couscous

Try this pairing for lots of flavor without the 
effort. Make the spice rub the night before 
or in the morning to save time. Mix it up by 
using your family’s favorite vegetables. Try 
preparing the entire meal outdoors; grilling 
the vegetables along side the kebabs is a great 
way to enjoy the fabulous Tampa weather!

Spice-Rubbed Shrimp Kebabs (p.79)
2 tablespoons fresh rosemary
2 tablespoons paprika
2 teaspoons brown sugar
1 teaspoon dried basil
1 teaspoon dried oregano
1 teaspoon kosher salt
½ teaspoon garlic powder
½ teaspoon freshly ground black pepper
¼ teaspoon cayenne pepper
2 pounds jumbo shrimp peeled and deveined 
with tails left on
Olive oil
3 or 4 lemons, cut into slices or quarters

Preheat the grill. Mix the rosemary, paprika, 
brown sugar, basil, oregano, salt, garlic 
powder, black pepper and cayenne pepper 
in a small bowl. Place the shrimp on a large 
baking sheet and brush each side with olive 
oil, Sprinkle each side with the spice mixture 
to coat. Thread the shrimp onto skewers, 
alternating piercing through the head and 
tail of each shrimp and placing a lemon slice 
between each pair. Brush the lemons with 
olive oil. Repeat until all of the shrimp and 
lemons are used. Place the skewers on a grill 
rack. Grill over medium heat for 2 to 3 minutes 
on each side or until the shrimp are firm and 
turn pink. Squeeze the grilled lemons over the 
shrimp before serving, if desired. Yield:4 - 6 
Servings

Summer Vegetables Over Couscous (p.65)

Grecian Chicken 
Breasts with 
Mediterranean Orzo 
Salad

Great entrée to ‘make ahead’ when you know 
it’s going to be a busy weeknight. Slice up any 
leftover chicken (or some extra shrimp you 
didn’t use the previous night) and mix it in 
the salad for a great lunch the next day- tastes 
great hot or cold.

Grecian Chicken Breasts (p.91)
6 boneless chicken breasts
Salt and pepper to taste
1 (10-ounce) package frozen chopped 
spinach, thawed and drained
8 ounces water-pack feta cheese, drained 
and chopped
½ cup mayonnaise
1 garlic clove, minced
12 slices bacon

Preheat the oven to 350 degrees. Trim 
the chicken of any excess fat. Cut a pocket 
horizontally in each. Sprinkle with salt and 
pepper. Squeeze any excess liquid from 
the spinach. Combine the spinach, cheese, 
mayonnaise, garlic, salt and pepper in a 
medium bowl and mix well. Stuff into each 
chicken breast. Wrap each tightly with two 
bacon slices to enclose the filling. Place on 
a rack in a baking pan. Bake for 35 to 40 
minutes or until cooked through. To prepare in 
advance, wrap in foil and chill or freeze until 
ready to bake If frozen, thaw before baking. 
For a creamy side dish, double the stuffing, 
place the remaining stuffing in individual 
ramekins and bake with the chicken.  
Yield: 6 Servings

Mediterranean Orzo Salad (p.58)

Mojo Beef Kebabs 
with Sweet and Sour 
Green Beans

If this kebabs recipe seems time consuming, 
try these timesaving shortcuts.  First, start 
soaking the wooden skewers before you 
leave for work in the morning (it’s ok for 
them to soak longer than the recipe states, 
it’s probably even better because they will 
not catch on fire when you put them on the 
grill later.) Second, make your marinade/
sauce in the morning as well. Don’t put it on 
the beef; just keep it ready to go in a salad 
dressing container in the fridge. Third, have 
your kids help out with trimming the green 
beans- they’ll have fun snapping off the ends 
and will enjoy helping with dinner. 

Mojo Beef Kebabs (p.86)
1/3 cup orange juice
1/3-cup fresh lime juice
Zest of 1 lime
3 tablespoons chopped fresh oregano
3 tablespoons olive oil
3 tablespoons fresh parsley
2 teaspoons ground cumin
2 garlic cloves
Salt and pepper to taste
1 ½ to 2 pounds boneless sirloin, cut into 1 ½ 
inch cubes
1 lime, cut into wedges
1 small red onion, cut into chunks
1 pint grape tomatoes

Process the orange juice, lime juice, lime zest, 
oregano, olive oil, parsley, cumin, garlic, salt 
and pepper in a food processor until blended. 
Reserve half the sauce. Place the beef and 
the remaining sauce in a sealable plastic bag 
and marinate in the refrigerator for 30 to 60 
minutes. Soak wooden skewers in water to 
cover in a shallow dish for 30 to 60 minutes. 
Preheat the grill. Drain the beef, discarding 
the marinade. Thread the beef, lime wedges 
onion and tomatoes alternately onto the 
wooden skewers. Grill for 10 minutes, turning 
several times. Serve drizzled with the reserved 
sauce. Yield: 6 - 8 Servings

Sweet and Sour Green Beans (p.63)

Capture the Coast in a Week

Day 1 Day 2 Day 3

It is possible to make simple, yet delicious, weeknight dinners that your family will love. Try this week of simple, delicious recipes complete 
with pantry and shopping checklist.



hroughout the years, The Junior 
League of Tampa has relied on a 
variety of communications and 
processes to keep our members, 
community and friends informed.  

Despite the rapid changes over time, the 
goal of our League communications has 
remained consistent - to share what we as a 
League believe in and what we value.  Each 
of our communication tools, from our printed 
publications to our electronic Facebook posts, 
share information about our aspirations for 
both our community and our organization and 
what we cherish.  In the Spring of last year, we 
went through a formal process to clearly define 
a common set of Values, so that we could 
consistently communicate a core set of shared 
beliefs, both internally and externally.

In my time with the League, I have had the 
opportunity to work on each and every 
communication tool the League utilizes.  
Placements with Technology and The Sandspur 
taught me the value of our defined processes 
and concise and accurate communications.  
Later as a member of the Executive Committee, 
I regularly contributed to The Spur of the 
Moment, weekly League emails, press releases 
and was involved with website design and 
review.  With each and every League tool, 
it was critical to remember that we were 
communicating on behalf 
of the League and to 
tailor our messages to 
reflect that voice.  As 
President of the League 
and the ultimate “Editor” 
of all written words, my 
responsibility is even 
greater.  Through my 
League training, I have 
learned much about 
writing, editing and  
publishing, as well as oral 
communication.  

As an organization with over 1,700 members, 
our ability to communicate clearly and 
articulately what we believe is vital to our 
success.  Every donor, community collaborator 
or potential member can access any of our 
communication sources and easily determine 
who we are and what we believe.  The 
heightened importance of communication 
within the League has been demonstrated 
the most by the creation of a new Executive 
Committee position within the last two years, 
the Communications Vice President.  Up until 
this point, all communications were edited, 
approved and sometimes even written by the 
President.

In the League’s 86 year history,  the way in 
which we have communicated with each other 

and the community has changed dramatically.  
However, despite the vast array of savvy and 
quick forms of communication, there is still 
one format that prevails.  I must personally 
thank my League experience for teaching me 
the importance of this form of communication.  
And that most impactful format is still the 
handwritten note.  As a child growing up 
without the influence of my mom, I was not 
conditioned to write personal notes, like many 
young women are.  It was not that I was not 
grateful or appreciative of acts of kindness 
or gifts.  It was just that it was not a priority 
growing up in my household. 

Once a member of the League, I started 
receiving notes praising my work and thanking 
me for my contributions.  I was amazed at how 
energized and motivated these simple notes 
made me feel.  Two women inspired me in the 
art of note writing.  The first is my friend, Laura 
Hobby, who shared with me that she regularly 
rises at 5 a.m. to write up to five handwritten 
notes a day.  I remember one particularly 
challenging week where I received three 
handwritten notes from her.   Another woman 
that greatly emphasized the importance of 
note writing is a mentor, Tampa Chief of Police, 
Jane Castor.  When speaking at our Leadership 
Training Seminar last year, Chief Castor shared 
that she regularly writes handwritten notes 

to the predominately male 
members of her department 
and feels like this is one of 
the most important aspects 
of her job.  

And so, I challenge each 
of you in this high-tech 
communication world.  Put 
away the iPhones, iPads, 
Macs, laptops and kindles.  
Turn off your Facebook 
and Twitter accounts and 
close your email.  The next 
time you wish to thank or 

recognize someone, take a break from the day, 
grab a cup of tea or a glass of wine, and pull 
out a pen and paper to write your thoughts.  
After all, it is not necessarily what you write, 
but the fact that you made time in your busy 
life to write it.  And you never know the value 
that one note can have on another - especially 
when it is written by someone you have served 
with, learned from and respect greatly.

With much gratitude,

Allison B. Burden
President, 2011 - 2012

T
President’s Perspective

Our Values
The Junior League of Tampa is dedicated 
to the service of our community, members 
and partners and continually aspires to the 
following organizational values:

Voluntarism - Promoting voluntarism by 
creating a supportive, safe environment 
that encourages the continuous 
development of women to reach their 
highest potential as civic and community 
leaders

Empowerment - Providing training and 
mentoring opportunities to develop and 
empower our members and those we serve 
to improve their lives and the lives of others

Collaboration - Working collaboratively, 
effectively and strategically with our 
members and community partners to build 
a legacy of positive community impact

Advocacy - Acting as catalysts for change in 
our community and speaking as influencers 
for those who cannot speak for themselves

Stewardship - Achieving organizational 
excellence to meet our Mission and Vision, 
by responsibly managing the resources and 
relationships entrusted to us
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LETTERS TO THE league

www.jltampa.org | SPRING 2012	    9

Easter Seals Florida, Inc. 
I just wanted to take a minute to say thank you 
again for the League’s generous enabling fund 
grant last year.  The therapy equipment the grant 
provided has already become an important part 
of the early intervention services we provide to 
children with disabilities and special needs. I 
thought you might enjoy a few pictures of one 
our children, who has a severe case of Spina 
bifida, working with his therapist to build his 
upper body strength in the Creeper Crawler 
made possible by JLT.  As a JLT Sustainer, I am so 
proud to be part of an organization that makes 
such a difference in our community.  Thanks 
for your leadership and to all League members 
who give generously of their time, talent and 
treasure!

Tracy B. Clouser, Vice President of Development 
Easter Seals  Florida, Inc. 

Big Brothers Big Sisters of Tampa Bay
On behalf of the children, volunteers, and staff 
of Big Brothers Big Sisters Inc., we would like to 
thank you for volunteering for our Holiday Match 
Party this year.  The Littles and Bigs that attended 
truly enjoyed the holiday crafts and activities you 
provided.  It adds an extra special touch to the 
party every year.  We greatly appreciate the time 
and energy you put into helping make our event 
a tremendous success.  Again thank you for your 
generosity; and we look forward to working with 
you again soon. 

Jennifer Libby, Vice President of Program Services
Big Brothers Big Sisters of Tampa Bay

Starting Right, Now
On behalf of Starting Right Now, thank you for 
your grant of $2500.  We were so excited to 
receive this funding.  I hope that opens more 
doors for the Junior League to get involved in our 
organization.  Your support system is amazing.  I 
just wanted you to know how much I appreciate 
you helping us. Thank you and happy holidays.  

Vicki Sokolik, Executive Director
Starting Right, Now

St. Joseph’s Children’s Hospital
With deepest gratitude for your kindness and 
support as we care for grieving families.  

Bereavement Committee
The St. Joseph’s Children’s Hospital

3 -Day for the Cure
On this Thanksgiving weekend, I wanted to 
thank you gain for your support of 3-Day for 
the Cure!  It was an amazing event and a time 
of healing for my dear friends.  I feel blessed to 
have the support of family, friends, and a great 
organization like The Junior League of Tampa.  
Thank you for helping to fight this terrible 
disease.  I wish you all a happy, healthy holiday 
season.  

Meagan Kempton

Feeding America Tampa Bay
Thank you so much for the scrumptious cookies!  
Everyone here at Feeding America Tampa Bay 
loved them.  We appreciate so much all you do 
to fight hunger in Tampa.  Have a very happy 
holiday season.
Feeding America Tampa Bay



Expand
Education.

your

Find the courses you need to continue your education 
and development at HCC’s Institute for Corporate and 
Continuing Education (ICCE). Just down the street 
from The Junior League of Tampa, ICCE offers courses, 
workshops, seminars and webinars in a variety of areas 
to help you sharpen skills and develop new talents. 

At ICCE you’ll discover training programs in software 
and technology, business and project management, 
and communication and presentation. You’ll also fi nd 
convenient, relevant seminars and lunch & learns, along 
with professional certifi cations, corporate training and 
conferences, and personal development.

Visit tampatraining.com for course listings and more information on our dynamic opportunities for corporate and continuing education.

Learning is not attained by 
chance; it must be sought for 
with ardor and attended to 
with diligence.
– Abigail Adams

“ “
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The Junior League of Tampa Endowment Fund
Leaving a Legacy...Sustaining our Service

What is the difference between The Junior League of Tampa Endowment Fund and 
other annual fundraising efforts?
Each year, The Junior League of Tampa depends on annual support to fulfill its 
Mission to promote voluntarism, develop the potential of women, and improve 
communities through effective action and leadership of trained volunteers.  The 
Annual Campaign, Holiday Gift Market, and cookbook sales support our community 
projects and League programs, while membership dues cover administrative 
expenses. 

The Junior League of Tampa Endowment Fund (The Fund) is a permanent 
endowment fund that was established to ensure that our League is able to maintain 
fiscal stability and fervently pursue our Mission without being radically affected by 
changes in the economic climate or decreases in lifelong membership.   A strong 
endowment fund will give us the opportunity to pursue exciting, new opportunities 
or deal with unforeseen circumstances without creating an additional financial 
hardship for The Junior League of Tampa or our members. 

Now that we have closed The Founders Circle, we now have our sights on our 
“Hike to a Half Million“ goal! We are also proud to announce the new recognition 
categories for those who donate $5,000 or more each year:
Platinum Legacy - $25,000 or more
Gold Legacy - $10,000 - $24,999
Silver Legacy - $5,000 - $9,999

Why is our “Hike to a Half Million“ goal so important to The Fund and our League?
The Fund was established to support the long-term sustainability of the League and 
our charitable endeavors.  Gifts made to The Fund are not spent, but rather are 
permanently invested and managed by the Community Foundation of Tampa Bay. 

Once the principal balance reaches $500,000, a portion of the earnings generated 
by The Fund will be used to cover future operating needs, which might include 
funding special community projects, supporting new training initiatives, providing 
JLT membership scholarships to those in financial need, covering unanticipated 
expenses, or financing capital expenditures. 

There are many opportunities for giving at all contribution levels with a minimum 
donation of $250! We recognize that donors may choose to make an immediate gift, 
a planned gift or a combination of the two. We will work with you to accommodate 
both types of giving. Whatever your decision, the greatest impact is made the 
moment you decide to participate! For more information, please visit the donor 
page located on our website at www.JLTampa.org/support.

The Junior League of Tampa considers it an 
honor to be designated as a beneficiary of an 
estate or foundation. We highly regard this type 
of planned giving and recognize donors through 
membership in The Junior League of Tampa 
1926 Society.
 
The 1926 Society enables you to leave your 
legacy in our community by supporting the 
future of our League and its members. 

Thank you to our inaugural member of the 1926 
Society, Martha Sale Ferman.

www.jltampa.org | SPRING 2012	    11
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2011 -  2012 annual campaign

____________________
PLATINUM SPONSORS ____________________

Publix Super Markets Charities, Inc. ♦♦♦
________________
Silver SponsorS________________
Accenture LLP♦
The Bank of Tampa & Florida Investment 
Advisors♦♦♦
Mary Lee Nunnally Farrior♦♦♦
___________________
Bronze SponsorS___________________
The Barnes Family
CAE USA Inc.♦♦
Campbell and Don Burton♦♦
Terrie Dodson and Mark Caldevilla♦♦
Nordstrom♦
Shumaker, Loop & Kendrick, LLP♦
TECO Energy♦♦♦
Danielle Dorothea Tinsley♦ 
_________
Patrons_________
Jay Annis, AGW Capital Advisors
Erin and Jay Annis♦
June and Michael Annis♦♦♦
Baldwin Krysten Sherman Partners♦
The Blunt Family♦
Suzanne and Evan Brownstein♦
Allison and Adam Burden♦♦♦
Stacy and Bill Carlson♦♦
Jen and Ed Carlstedt ♦♦
Kim and Trey Carswell♦
Lindsay Carter
Betsy and Steve Chambers♦♦
Terrell and Joe Clark♦♦♦
Sue and Frank Courtright♦♦
Pam and Brett Divers♦♦♦
Joe and Gretchen Dominguez♦
Tracie Domino♦
Jeanne Dowdle
Megan Duffey and Ryan Butler / Carol Lybrand 
Duffey CPA, PA♦
Tara and Drew Eckhoff♦♦
Britt Erekson and Tye Blume♦
Elizabeth Essex♦♦
Laura and Preston Farrior♦♦♦
Amber France ♦
Mr. and Mrs. William Futch♦
Greg and Jaime Girgenti♦
Ruth and John Giordano♦♦♦
Nicole Gitney♦
Betsy and Drew Graham♦♦♦
Kate and Michael Guilfoyle♦♦
Sarane and Chris Harrell♦♦

Gary and Margo Harrod ♦♦
Sarah and Chad Harrod♦♦
Raymond and Michele Hintson♦
Tara and Craig Hoss♦
Nicole and Matt Hubbard♦
Jenay and Kevin Iurato♦
Molly and Robert James / Bella Bridesmaid♦
Nina Jennings, Raymond James Financial♦♦
D. Blaine and Jennifer Johnson♦♦
Caroline and Cennis Jones
Tabitha and Joshua Jones
Aspen and Jake Kahl♦
Jeff and Beth Kalicki♦
Lance and Georgia Kane / C. Lance Kane, 
Dermatology♦♦
Jessica Kendall / First Citrus Bank♦♦ 
Barbara and Aydin Keskiner♦
Loralee Koontz, PA-C of South Tampa Dermatology♦
Suzanne and Jim Koutroubis♦♦
Elizabeth Krystyn / Baldwin Krystyn Sherman 
Partners♦
Mr. and Mrs. Michael Larsen♦♦
Rayane Lawrence and Jay Plyler♦
Chrisi and David Laxer♦♦
Andrea and Tom Layne♦♦
Kari and Steve Lennon♦♦
Stephanie Leonard
Valerie Lewis and Justin Kestner ♦
Brita Wilkins Lincoln and Rocky Lincoln♦♦
Live the Dream Travel , Marcy Zyonse♦♦
Lee and Lionel Lowry / First Hook.com♦♦
The Lyman Family ♦
Lynn & Associates Public Relations
Crystal and Kaivon Madani♦
Julianne Cone McKeel♦♦♦
Suzy and Mark Mendelson♦
Angier and Robert Miller♦
Mr. and Mrs. David Monahan♦
Harold Mullis, Jr., Trenam Kemker♦♦♦
Nancy and Clay Mynard♦♦♦
Nicole Geller Photography♦♦
Suzanne and Roger Perry/Datz♦
Raymond James Financial♦♦♦
Regions Bank♦♦
Stephen and Stephanie Rumbley/ Bayshore 
Outfitters♦♦
Lynette and Rick Russell♦♦
Barbara and Les Ryals ♦♦♦
Julie Sargent♦
Angela and Juan Serrano ♦
Ms. Denise D. Schultz♦
Julia and Gil Smith♦
Bronson and Stella Thayer ♦♦♦
Susan and John Touchton♦♦♦ 

Mr. and Mrs. Toledo, Toledo, PA♦
Lisa and Michael Trentalange / Trentalange and 
Kelley, PA♦♦♦
Michael Edward Vance
Heather and Jay Vermette♦
Nell Ward♦♦♦
Heather Weber ♦
Joe and Stephanie Wiendl♦♦
Alyson and Robert Zamore♦
Susan and Gary Zelenka♦

_______________
Contributors_______________
Andrea and David Augustine♦
Heather and Bennett Barrow♦♦
Gina and Matt Barsema♦♦
Roddy and Ralph Belfatti Jr.♦
Megan Berrigan♦
Wendy and Jonathan Brill ♦♦ 
Bush Ross, P.A. ♦♦
Christine and Mike Campo♦
Mr. and Mrs. Eric Carl♦♦
Del and Rick Clarke ♦♦♦
Sue and Don Cox ♦♦
Chloe Cullinan♦
Margaret E. Davis♦♦
Danielle Dennis and Michael Beattie♦
Laura and Chris Donaldson♦
Sara Evans♦
Sarah G. and Duncan L. Evans♦
Louise Ferguson♦♦♦
Leigh Keller Fletcher♦
Kimberly and Stephen French♦♦
Garrett and Nicole Garcia♦
Travis and Cristina Godwin♦♦
Rachel and Jason Haman ♦♦
Becky Ho
Shellie Huffmaster
Katina Markowski♦
Julia N. Martinez♦
Christina and Nick Matassini♦♦
Scott and Elizabeth Meister ♦
Laura and David Osterweil ♦
Marsha Otte ♦♦
Danielle and Kevin Post / Pool Guard of Tampa Bay♦
Kelly and Darrell Smith♦
Sarah Stichter♦♦♦
Tim and Elaine Sweeney ♦♦
_________
Friends_________

Carolyn Andrews – Children’s Choice Therapy ♦
Anton Castro Law♦
Tee Ann Bailey ♦



Laurie and Tripp Barlow♦♦
Blair and Travis Bode♦
Elaine and Russell Bogue♦♦
Jane and Rick Bourkard♦
Jamie and Christopher Brewer♦
Shannon and Stuart Brown♦
Louise Burnett ♦♦
Paula and Mike Cardoso♦♦
Casey Carefoot♦
Jane and Haynes Carswell♦
Becky and Ray Charles♦♦
Karen Clarke♦♦♦
Coberly Plastic Surgery and Med Spa ♦
Cindy and Tony Coney♦♦♦
Rosann and Tom Creed♦♦♦
Stanton Cronin Law Group♦
Colleen and Rees G. Crosby II♦
Pat Daley♦♦♦
Virginia Daniel♦
Melissa Dempsey
Mr. and Mrs. Miller Detrick ♦♦
Kealoha and Justin Deutsch♦
Krista Dietrich and Dietrich and Associates, Inc. ♦
Vicky Ellingson
Laura Everitt♦
Johanna Friedlander♦
Tony and Christine Garrido
Mr. and Mrs. John M. Garrity II♦
Joyce and Michael Gerwe♦♦
Deborah L. Giglio♦
Laura Lee and Matthew Glass♦♦
Mary Catherine and Don Gould♦♦♦
Ansley and Jamie Graff♦
Kellie and Mike Haber♦
Stacy and Jeff Hahn♦♦
Lauren G Hanley
Sally and Jim Hardee♦♦♦
Lon and Lou Hatton♦
Sally and Lewis H. Hill, III ♦♦
Michelle Hogan♦♦♦
Jennifer and BG Holmberg♦
Michelle Huffmaster 
Mary and Ron Hulse♦♦
Mary Beth Hunt♦
Jeff and Ellen James♦
Julie Johnston
Whitney and Jason Jones♦
Jana and T. Michael Kaney♦
Lynn and Scott Kelyman - The Write Stuff♦♦
Sarah and Ben Kodadek ♦♦
Kelly Scaglione Lastra ♦♦
Lagretta and Mark Lenker♦♦♦
MarketingDirection.com / Christy Atlas-Vogel ♦♦♦
Marlene Sundquist Maseman♦
Wendi and Jeff McAleese♦♦
Erika and Mike McCandless ♦♦
Shantell and Dan McLean♦
Jennifer Moyer and Lance Tavana♦

Mindy Murphy♦♦♦
Lyris Newman♦♦♦
Ms. Tiffiny Newton
Melissa and Patrick O’Connor♦
Jenifer and T.J. Ownby♦♦
Paige and Larry Paine ♦
Sadie and Rob Pariseau♦
Aly and Edward Peterson♦
Marie H. Preston♦♦
Heather Quinn
Joan and Larry Rayburn ♦♦♦
Steve, Clara, and Corey Reynolds♦♦
Jodi Rivera♦
Joellyn and Robert Rocha♦♦
Jenna Rowe
Gwyn and Mark Schabacker♦♦♦
Sheri and Paul Schobert♦♦
Caterina Showalter/JC’s Boutique
Erin Sotiaux
Mike and Caroline Smith♦
Melissa Snively♦
Stanton Law Group, Sean and Abby Cronin
Jennifer and Marc Stauffer♦
Jenness Steele and Scott Bostic
Kathleen and David Thaxton♦♦
Leila and Matthew Tooley♦
Lynda M. Vawter♦♦
Ginny Vickers♦♦
Shannon Walsh♦
Marni Weaver
Lauren and Shamus Warren ♦♦
Sally M. Wiley ♦
Stacy and Chris Williams♦
Teneille Williams
Whitney and Kevin Woods♦
Gwynne A. Young ♦
Kathryn Zahn♦

_____________
supportors_____________
Angela M. Adamo♦
Kelly Addison
Lindsay Albright
Krista and Brian Allred♦
Ansley L. Alvarez
Nina McGucken Alvarez
Rosemary and Tim Anderson♦
Nicole Andriso♦
Melissa Arment♦
Barbara B. Armstrong
Stefanie Astrab
Catie Baker♦
Courtney Baker
Laura Baker♦
Joanne M. Baldy♦
Sarah Balmer
Alexis Bankowski
Dr. Hilary Dalton Banks
Shelley Barger♦

Danelle and Jody Barksdale♦♦
Roia Barrios♦
The Bassler Family
Carmen Beavers
Andrea Becker
Allison Belcher♦
Carol and Guy Bennett♦
Sarah Benson♦
Katherine Bergole
Nate and Ceci Berman♦
Tara Coakley-Bernstein
Lisa Bigelow♦
Margaret Bock
Wendi LeBrocq-Bogacz
Gordon Bowker
Marny Douglass Bowman
Allison and Michael Brannigan♦♦
Jennifer and Chris Branton
Michelle and Jefferey Bremer♦
The Bricklemyers♦
Jana Bridge♦
Amanda Brzozowski♦
Barrie Buenaventura♦♦
Tisha and Paul Buenaventura♦
Debra Buffington♦
Jocelyn Bulger
Jennifer Daku Burby♦
Jenny and Damien Burdick♦
Elizabeth Burkett♦
Jessica Burns
Stacy Bush
Jaymi Butler♦
Julie and Bill Byrd♦
Amy Cadicamo
Jessica Campbell♦

2011 -  2012 annual campaign
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Laura and Mark Campbell
Katie Cappy
Kimberly Carberry
Laura Carmen♦
Ms. Anne Marie Carr
Caroline Carson♦
Margaret Cashill♦
Denise and Thomas Cassedy♦
Erin Cassidy
Kelly Catoe♦
Lauren Catoe♦
Rachel Cear
Marlo Cervi♦
Joanna and Robert Chapman♦
Jeni and Frank Chatraw♦
Casey Christopher♦
Dr. and Mrs. David Ciesla♦
Natalie and James Clark♦
Carla Clarke♦
Tracy and Mitch Clouser♦♦
Jennifer Coleman
Rachel Coleman♦
Ashley Collado♦
Mary Ellen Collins♦
Erin Corcoran♦
Stephanie Coren
Carla Cornett
Sara Cooper♦
Caroline Craig
Lynn Cristina
Amber and Jeremy Crosby 
Monica and Brad Culpepper♦♦
Mr. And Mrs. Phillip Cusmano♦
Cori Cuttler♦
Laurie and Scott Daigle♦♦
Tina Ann Dampf and Pietro Monfreda♦
Stephanie and Ryan Daniels♦
Todd Davis and Kimberly / Kimberly Davis - 
Arbonne International♦♦
Annika DeCesare
Tammy B. Denbo
Katelyn Dervay
Hannah Dewar♦
Isabel and John Dewey♦
Avery Dickey♦
Stacie Dickey♦
Kendall Dillon
Allison Domino
Jule Doran♦
Nicole and Kevin Dorr♦
Lindsay Dorrance♦
Allison Doucette
Trina Doussan
Taylor Dowdell

Shawnna Doyle
Lisa and Bryan Dreisbach♦♦
Patricia C. Dwyer♦♦
Erin Eckhouse♦
Beth and Bart Edwards
Tanya Egger♦
Jennifer Esposito♦
Jennifer N. Everett
Jennifer Faggion
Jessica Felix
Laura Fender♦
Lauren Fernandez♦
Karen Ferguson♦♦
Dana Flescher♦
Renee Figga
Joanna Finks
Staci and Graeme Fraser♦
Katherine Frazier♦♦♦
The Fogarty Family
Meghan Fonte
Lindsey Formosa
Jamie L. Forsyth
Caroline Foss
Renee Friesz♦
Laura and Mike Frost♦♦
Cindi Klein Funk
Dawn Gabriele
Meghan Gallagher
Courtney Geoghegan
Melissa and Joey Gelwix♦
Morgan Gibbons
April Gibson♦
Trixy and Mark Gillespie♦
Melissa Giunta♦
Amanda Gilmer♦
Jessica Gilmore♦
Anna and Mike Glover/Bee Chic♦♦
Amy Gomez
Ashley Gonzales
Brynne Johnson and Mike Gowens
Alexandra Gracen♦
Erin Grady
Jennifer Granger♦
Kristina Granger
Shannon and Lockwood Gray♦
Erin Greco
Shelby Gregory♦
Jennifer Grimsley
Jessica Grimsley♦
Danielle Groenen
Kristi Grooms♦
Hannah D. Gross
Paola Gruner♦
Ana Grygo

Nora Gunn♦
Meghan Hacas
Kathy Hall
Sarah Hall
Heather Hamilton
Kimberly Hannah
Caroline Harnden
Stan and Frankie Harrell♦
Tiffany A. Harrington♦
Chris and Katie Hart
Nicole Hasselbach♦
Jessica Hawley♦
Courtney Haygood♦
Marie and David Hebbler
Monica Helenek
Elizabeth Helmer
Heather Hernandez
Megan Hernandez
Vanessa G. Herrmann
Francine Hewes♦
Kirsten Higgins
Lisa Hodgdon♦
Lindsey Hodges
Leslie Hodz♦
Kelly Holbrook♦
Marissa Holdorf♦
Bridgette and Chris Howell♦
Kelly Hughes
Jenn and Jeff Hunt♦♦
Kelly Moore Hunt
Brooke Iarossi
Elise and Ian Ippolito♦
Betsy Issak
Alison Jameson
Stacy Jarrard
Krisden and Pat Jernigan♦
Jess and Katie Johnson♦
Mary Johnson
LaShune Jordan / Organo Gold Coffee♦
Brooke Juan♦
Bonnie H. Judy
Cathy and Grayson Kamm♦
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Nichole Katulich
Tanya Siddiqui Kayani
KiKi Kelatia♦
Ashley Kerns
Dayton Kilburn
Jane King
Dr. Jasmine King
Katherine King
Lauri Kleman♦
Elizabeth Knieriem
Melissa Knight♦
Jillian Koepke
Meg Forehand Korakis♦
Megan Koval
Karri Kovaric♦
Kristin Kraemer
Trista Krone♦
Erin and Jared Krukar♦
Heather and Dan Kutina
Malloy and Nathaniel Lacktman♦
Jordan Land
Allie LaLonde
Mercelline Lanoue
Catherine Larkin♦
Jamie LaRussa ♦
Deborah and Marcus Lawrence♦
Jenifer and Robert LeBeau♦
Erika and Scott Lee
Hallie Lee♦
Kelly Lee♦
Rachel Martin Lee
Laurel Moore Lee♦
Lisa-Marie and Nick Leihy♦
Ellis Lester
Mary Hall Lester♦
Stephanie Smith Leuthauser
Lauren Lewis♦
Mrs. Erika Lindsey
Courtney Loebel
Ashley Looney♦
Liana Lopez♦
Suzy Lopez♦
Fe Luttrell
Allison and Tom Luzier♦♦
Read Maclay
Marla Madan
Krista and Clint Maddox and CA Technologies♦♦♦
Christine Malpartida♦
Marcelite Manuel♦
Margaret Mariani
Marissa Martin♦
Danielle Marone
Kayleigh Mataluni
Christen Mayer

Michelle Mayo♦
Lisa Johnson McCarthy♦
Denise McCaskill♦
Elizabeth McCollum
Beth and Mac McCraw♦
Amber Schonbrun McDonnell
Kristen McDowell♦
Deborah DeWeese McElfatrick
Cindy and Brenden McGinness♦
Amy McClary McGucken♦
Meghan McGuire♦
Nicole McNally♦
Shannon McQuown
Lawrence and Tara McLaughlin♦
Lauren McQueen♦
Jacqueline Medina
Michelle Mendez
Nicole Melendez♦♦♦
Gail Messamore♦
Annette Messina
Alison and Chris Meyer♦
Haley Miller♦
Marjory Miller
Megan Miller♦
Michael Miller
Jenn and Greg Millman♦
Michelle Mobley
Cherie Monarch
Leah and JR Morell
Jessica M. Morgan
Kristen and Todd Morris♦
Merritt Mosley♦
Laurel Moynihan
Anne Myers
Elise Nelson
Angela Nidaso
Corinne Nikitas♦
Brad and Angela Norbom
Kate Novinski♦
Lisa Nugent♦♦
Elizabeth Obendorfer♦
Sarah and Matt O’Brien♦
Gianni O’Connor♦
Jacqueline O’Connor
Pail And Jennifer Olson
Brian and Lori Osborne♦
Jenisse Ouellette
Michelle Owens
Kelli Pace
Chelsea and Otis Padgett♦
Lindsey Parks
Terri D. Parnell♦
Adriana Parrino
Amy Patenaude♦

Lisa Patterson♦♦
Melissa Pavese
Amber and Scott Peck♦
Elizabeth Pento♦
Barbara Perez
Sarah and Stephen Perron♦
Paula and Frank Perry♦♦
Cindy Peterson♦
Lauren Peterson
Molly Phillips
Carolyn Piper♦
Corey and Charlie Poe♦♦
Shannon and Gregory Polizzi♦
Nicole and Ethan Polsky♦
Anita Pop♦
Jennifer and Billy Pressley
Emily Preston♦
Kathleen and Mike Purdy
Marissa Pupello
Ellen Quinlan
Sara Ragalie
Erika Read♦
Charlsey Reed
Jill Reeves
Lisa Reeves
Morgan Reid
Brooks Reilly♦
Erin Reynolds
Jenna Richey
Susan Rickles♦
Lauren Rigby
Megan Rindone
Genevieve and John Neal Robinson♦
Jennifer Rocha
Ellen Romano♦
Alisha and Gantt Rorebeck♦
Andrea Rottensteiner♦
Dayna Russo
Rinku Savadas
Simone L. Savino
LM Sawyer and Jerry Kerby♦
Julie Scalfaro♦
Natalie Schaap♦
Jamie Schabacker
Amber Schaible
Krystal R. Schofield♦
Karry Schuele
Stephanie and Tony Schwindt
Katherine C. Scott
Erin Seaverson♦
Ann Sells♦
Kathleen Selman
Amy Sharp
Jessica and Patrick Shea
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Avril Shelton
Katie Shelnut ♦
Taylour and David Shimkus♦
Taylor Shine
Jacqueline Simms-Petredis♦
Lea Simon
Amanda Cascotti Smith
Amanda Luker Smith
Grace Smith♦
Elisha M. Snyder
Jennifer and Paul Sober♦♦
Julie Simonsen♦
Jenny and Peter Spencer♦
Laura Stevenson♦♦
Heather Stewart♦
Sara Stransky
Sommer Stiles♦
Shannon Strong♦
Kristy Stutz
Julie Switzer
Donata Suplee
Upik Suwarno♦
Ashley and Christopher Swink
Kelly Swords♦
Elizabeth Tarpein
Susanna Martinez Tarokh and Jason Tarokh♦
Barbara Tesar
Julie Tierney
Christina Thompson♦
Elizabeth Thompson♦
Dawn Tiffin♦
Leslie Todd
Jessica Travis
Heather, Aaron and Noah Trkovsky♦
Diane Tweedy♦
Lisl and Daniel Unterholzer♦
Christine Prpich Valcourt♦
Cynthia Valdez
Mandy and Doug Valenti♦
Margaret Vickers♦
Lisa A. Vodola
Caroline Vostrejs♦
Laine Walker
Michelle Walsh
Kimberly Walters♦
Sarah Walters♦
Sarah And Stephen Ward♦
Selena Ward
Stacey Waters
Elizabeth Watson♦
Laura Webb♦
Caitlin Weber 

Patricia Weigel
Jessica Weiss
Heather Werry♦
Mary Whalen♦
Lucy White
Meghan White♦
Trisha Whittemore
Emily Williams♦
Anne and David Williams♦
Helen Williams
Kristin Wilson♦
Loren Wilson
Lauren Withrow♦
Lizabeth Wolfe♦
Jennifer Wonder
Jamie Wood♦
Leah Wooten♦
Melissa and Pete Young♦
Leigh Zatco♦

in-kind________
Accenture LLP♦
Airheads Trampoline Arena
Andrea Layne Floral Design
Michael and June Annis
Artistry Design
Be3tshirts
Bern’s Fine Wines & Spirits♦
Celsius Marketing | Interactive♦♦
Datz Delicatessen & Wine Loft♦
Deborah Kents
Grand Events, LLC♦
IKEA
Kirbys Menswear
Magnon Jewelers, Inc.♦♦
Marissa Moss Photography♦
Nicole Gellar Photography♦
PRP Wines
Puff ‘n Stuff Catering
Safeway Parking Enterprises
South Tampa Dermatology♦
Torra Photography
ZYR Vodka
220 East

_________________
MEDIA PARTNERS  _________________
Clear Channel Communications – US 103.5 and 
Mix 100.7♦
Tampa Bay Metro♦
Tampa Bay Parenting♦
Tampa Bay Times♦

__________________________
matching gift companies__________________________
Carol Lybrand Duffey, CPA, PA
Daiichi Sankyo
Helios Education Foundation♦
JP Morgan Chase♦
Kimberly Clark Corporation♦♦
Merck Pharmaceuticals♦
MFS Investments♦
Microsoft Corporation
Saint-Gobain Corporation
Tampa Pallet
Tech Data Corporation

_____________________________
grants and other restricted gifts_____________________________
Eckerd Family Foundation♦
The Frank E. Duckwall Foundation♦
Mr. and Mrs. James L. Ferman, Sr. 
The Garcia Family Foundation
Hillsborough County Sheriff’s Office Community 
Enrichment Grant Program
Kristi and Brad Resch
Tampa Bay Times Foundation
Walmart

Multi-Year Donor Designations  
t2-4 years at any level   tt 5-9 years at any level  
ttt= > 10 years at any level 
Donor list as of January 31, 2012.  If you believe your name 
has been omitted in error, please contact Fundraising Chair, 
Danielle Post, at postdanielle@yahoo.com.

Need some 
training?

We can help!

311 N. Newport Ave | Tampa ,Florida 33606 
813.258.DOGS (3647) info@luckydogtampa.com 

www.LuckyDogTampa.com
Boarding • Daycare • Grooming • Training

• Private/Group Training Classes
• Puppy Classes
• Agility Training

Call us today for a 
FREE Training Consultation
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“I like the technology, but I LOVE the people!”

adapted this line from the recent movie “We Bought a Zoo” to help 
to illustrate my personal experience, as a volunteer and member of 
The Junior League of Tampa. This issue of The Sandspur highlights the 
history and future of the various technologies and tools the League 

uses to communicate our Values. I am pleased to have played a role in role 
in transforming the technology of the League for the past six years. But more 
importantly, I want you to understand how my participation in this critical, and 
ever evolving, area of the League changed my perspective on communications, 
friendship and myself. 

My JLT Communications Experience
When I joined the League and sat in my Provisional class in 2006, I was working 
as an Information Technology Project Manager at MetLife. I joined the League for 
multiple reasons…to make new friends, to acquire a leadership role, to volunteer 
with people and to take a break from computers for a few hours a month. So 
the irony of my first placement in the League, as the Assistant Technology Chair, 
was not lost on me. What I quickly learned was that the Technology Committee 
was a great place to meet Committee Chairs and the members of the Executive 
Committee as leadership at all levels relied on our team for information and 
support. I think I met more people during these first few placements, as the 
Assistant Chair and Chair of the Technology Committee, than any other year. 
I also learned how the League runs, since so much of our processes use our 
systems for data storage, distribution of information, processing of requirements 
and payments, volunteer placement, shift sign-ups and donor management. But 
even more valuable than understanding the administration of our League, was 
the opportunity to work with so many inspiring women who had visions of what 
we could be doing and how I could help. 

Fast forward to 2011, now as the Communications Vice President, I see every 
day how much the technology we use has evolved, and how we use it to benefit 
our members and the community in the best ways possible. As I share with 
you many of the technological accomplishments of our League and the role I 
played in these accomplishments, you will see how these experiences molded 
my values as a volunteer.

Automating the Placement Process
In the Fall of 2007, then President Susan Touchton and Betsy Graham decided 
to automate the cumbersome placement processes. Up until this point, the 
placement process was done with lists of placement forms and reports spread 
across a table.  Months of preparation were required to review our placement 
structures and to ensure we held onto our member’s history in the new 
automated system. But when I received the final phone call from Betsy to say 
that she had “pushed the button” (so everything was live and running on our 
website,) I could not have been more thrilled! Implementing this change not 
only enabled us to use technology to make the process better, but it brought us 
all together as a group and bonded us together in  enduring friendships.
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vice president’s column

Communicating Our Values
by  Andrea Layne
Communications Vice President

Our Focus
The Junior League of Tampa focuses 
on providing children and their 
families with opportunities and 
services essential for their physical, 
intellectual, emotional and social 
well-being. Our focus areas include:

•	 Improving the lives of children in  
	 the foster care system

•	 Enriching children’s lives through  
	 literacy and education

•	 Providing basic needs for  
	 disadvantaged children

I
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Implementing the Online Volunteer Management Process
Many of our members may remember signing up to work at the 
Holiday Gift Market on poster boards before the General Membership 
Meetings. And what about the clipboards that were passed around 
during the meetings to sign-up to work project shifts? In the Summer 
of 2008, we acquired additional technology that furthered our 
ability to better manage our volunteer opportunities. This enhanced 
technology enabled us to post volunteer shifts on our website, thus 
allowing members to virtually sign up for shifts and events. We 
started small – allowing our members to sign up to work at the Fall 
Kids Connect Event, just to test this new automated method. And 
it worked so well, we never looked back! And now, in 2012, the 
Volunteer Calendar is the most visited sub-page on our website.  
Over 600 actives and 150 Provisionals now utilize this functionality 
annually to sign up for all volunteer opportunities and many of our 
social events.

Supporting Our League Website

Speaking of websites….we certainly have come a long way during 
these past five years! As I write this on the week before the launch of 
an upgraded website, I remember the excitement of applying a new 
design the first time in the Fall of 2008. At the time, I was working 
closely with Kimberly Davis and Rachel Haman.  And Kathleen 
Thaxton, serving as our Executive Liaison, was an enthusiastic 
supporter of any changes Kimberly, Rachel and I wanted to make. I 
remember lots of late night calls looking at other Junior League’s sites, 
and reviewing our own pictures and design variations we proposed. 

I remember the thrill of launching the new design and slideshow on 
the home page, knowing that thousands of individuals would come 
to this page to learn about our organization. I remember the love and 
support of these wonderful ladies, without whom, I could never have 
accomplished this major design project. 

And this year’s website upgrade went through a similar process of 
discovery and design. Allison Burden, this year’s President, wanted to 
tie our website to the look and feel of other League communications 
tools. Together, we thought a lot about what the external marketing 
and branding should be for The Junior League of Tampa. I found this 
strategic thinking even more interesting than the nuts and bolts of the 
technical pieces of the project. This project continued the friendship 
thread that has been woven through my own League career, and the 
reason I keep seeking leadership positions to this day.

Editing The Sandspur and The Spur of the Moment
When I interviewed for the Communications 
Vice President position, I wasn’t thinking 
too much about the printed material that 
we produce. Both The Sandspur and The 
Spur of the Moment have historically run 
like well oiled machines! It has been a 
pleasure to work with Angier Miller, this 
year’s Sandspur Editor, as she applied her 
visionary design to our new cover and 
publication format. So my role on these 
publications has been more of an advisor, 

listener, supporter and editor. My most enjoyable moments during 
the publication of The Sandspur have been the lively banter about 
its new cover. 

And The Spur of the Moment just seems to magically come into 
production without much effort, thanks to the drive of Shannon 
Walsh, this year’s Editor. Being paired with such creative and 
insightful editors has been such a pleasure and really enabled me 
to work within a collaborative environment to further the League’s 
ability to communicate our Values. 

Learning How to Delegate
There are so many other areas of communications that I didn’t 
have the column-width to touch on in this article… email blasts, 
Public Relations, Social Media, just to name a few. They all have 
similar stories with the same theme of starting with a project, but 
emerging with friendship and respect. But if you ask me for the most 
significant value I have learned from these experiences, it is the 
power to trust in the exceptional capabilities of the women I have 
been so lucky to serve with these past six years. I can empower them 
with the responsibilites and know that they will not only get the 
work done, but also go beyond anyone’s expectations. And together 
we communicate our Values of voluntarism, empowerment, 
collaboration, advocacy and stewardship.
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Focus on photographers

Marissa Moss
Marissa Moss Photography 
specializes in lifestyle portraiture 
and beautiful weddings. Marissa 
enjoys creating fresh, happy, 
and light-hearted images of 
babies, families, engagements 
and weddings and utilizes her 
background in interior design 
to help you integrate her 
photography into wall art to be 
enjoyed for a lifetime. Be it the 
day you say, “I do!”, the first week 
home with your brand-new baby, 
or chasing your wild three-year-
old through the park, Marissa 
Moss Photography aims to 
capture the moments that easily 

slip by in the blink of an eye, and give them back to you to keep.  

Marissa Moss Photography is located at 205 S. MacDill Avenue in 
Tampa, and online at www.Marissa-Moss.com.

Torra Photography
When a photograph makes 
you smile then makes you cry, 
When a photograph leaves 
you thinking, then captures 
your eye

www.TorraPhotography.com

Heather Hamilton 
Heather Hamilton is the 
owner of Heather Hamilton 
Photography.  Specializing in 
high-school seniors, lifestyle 
portraits, and families, she aims 
to capture her subject’s emotion 
and connections, rather than a 
“perfectly” posed photo.  Having 
three young boys, she strives 
to preserve those beautiful 
moments for her clients that 
she would cherish as a mother 
herself.   She most often shoots 
on-location in the Tampa area 
using natural light. 

Heather Hamilton Photography  
can be reached at 813.766.1036, online at www.heatherhamiltonphoto.com 
or via email at hhamilton8@yahoo.com

Nicole Geller
As a third generation,Tampa 
native,  Nicole Geller enjoys 
being able to photograph her 
two legged and four legged 
clients at her studio and 
also on-location.  Nicole’s 
has a “Sweet Spot” for 
photographing people with 
their pets in all stages of 
their lives.  Nicole specializes 
in maternity, newborn and 
family sessions as well as 
corporate headshots.  Nicole 
is a true minimalist when it 
comes to photography,  but 
once you enter her green 
studio with pink polka-dots,  

you will quickly realize that she has a whimsical approach to all of 
her sessions.  No need to bring your own props- Nicole has it all!  
Nicole’s love of children and pets is a constant reminder that she 
is living her dream of creating memories through images that will 
definitely last a lifetime!
www.nicolegellerphotography.com

he League relies on the skills of many professional 
photographers to capture our internal and external 
Mission-driven work.  Specifically there are four 
professional photographers who have visually enabled us 

to share our story.  Our ability to communicate to our membership 
and to our community would not be as effective without the visual 
images captured by these women. 

T
Heather Hamilton, Luiza Torra, Marissa Moss and Nicole Geller.



2506 S. MacDill Ave.   813.831.1117  www.crucellarstampa.com
small-production wines  50 wines under $13  wine and cheese flights  open 5 nights a week

Back again is the Academy of the Holy Names’ ever-popular Summer on Bayshore with 
exciting weekly camps led by our outstanding faculty. Choose from themed day camps, 
technology, sports, enrichment and review and arts studio camps. Complete session 
information and online registration available at www.holynamestpa.org.

3319 Bayshore Boulevard • Tampa, Florida 33629 • 813.839.5371 • www.holynamestpa.org



Visit us at 
1902 S. MacDill Ave. • Tampa, FL 33629 •  813.839.4544

corner of Angeles and MacDill

Furniture, Candles, 
Pillows, Vases, 
Frames and more...

Your Smile... Your Choice

Call today for compassionate,  
technologically-advanced dentistry. 

Work Hard   Laugh Often  Smile Beautifully
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Women and communication

How Men and Women Communicate Differently

MEN 
are like 
WAFFLES

“They think and 
act by moving 
from box to 
box. They enter 
a box, size up 
the problem 
and formulate a 
solution.”

WOMEN 
are like 
SPAGHETTI 

“Each issue is 
like an individual 
noodle that 
touches every 
other noodle on 
the plate. They 
find it natural to 
multi-task.”

by Brooke Iarossi 

ecently, I witnessed a conversation between a man and a 
woman that seemed familiar. 

She said:	 I was so upset when Molly told me that her husband’s  
	 job is relocating them to Georgia.

He said:	 Well, they have to do what they have to do.

She said:	 Aren’t you upset that our close friends are moving  
	 away? What about their friends, their family, their  
	 children? Where will they live? 

He said:	 They have to put food on the table somehow.

How did “he and she” hear the same simple sentence so differently? 
Clearly there was a disconnect between their views.  I was in awe of 
the entire interaction, though not at all surprised by its predictability. 
It reminded me of the numerous conversations my husband and I 
have had - where he looks at me as if I sound like Charlie Brown’s 
teacher. Why are there so many misunderstandings when speaking 
with the opposite gender? 

In the book, Men are like Waffles, Women are like Spaghetti, co-
authors, Bill and Pam Farrel explain, “Men process life like waffles. 
They think and act by moving from box to box. They enter a box, size 
up the problem and formulate a solution.” The authors go on to say 
that “Women process life like a plate of spaghetti. Each issue is like 
an individual noodle that touches every other noodle on the plate. 
They find it natural to multi-task.”

These analogies make sense. Most men rarely get caught up in 
multiple issues and discussions at one time. The authors stay focused 
on the matter at hand. Men go to work and think about work; they 
go to the gym and think about their workout, and so on. Men seem 
to avoid letting one issue interfere with another just like a waffle.  

I seem to be unable to discuss one issue without bringing up another. 
And some would say that I am not alone. Some would argue that 
all of women’s issues and thoughts seem to be intertwined like a 
plate of spaghetti. I could never talk about how I bought a new dress 
without mentioning to a girlfriend what it was for, how many different 
dresses I tried on, how the sales assistant treated me, what I ate 
before I went... I also would not expect any less from my girlfriends, 
as I would happily listen to every last detail about a recent date.  

We could strive for a world where men would love to listen about 
every second of our day and where women summed it all up in five 
words or less.  Conversations might go on in harmonious bliss. Since 
that may never happen, maybe we should just accept that life isn’t 
perfect. 

In the book Men are from Mars Women are from Venus, author John 
Gray says, “Men mistakenly expect women to think, communicate 
and react the way men do; women mistakenly expect men to feel, 
communicate and respond the way women do. We have forgotten 
that men and women are supposed to be different. As a result, our 
relationships are filled with unnecessary friction and conflict.”

If we can begin to understand that we are innately different and 
embrace these differences, we may actually find conversations 
becoming less analytical and more casual. We may even begin to 
enjoy the process and learn a little something about ourselves along 
the way. 

Brooke Iarossi is from Gulf Breeze, Florida and 
this is her first year as an active with The Junior 
League of Tampa. She and her husband Tom, 
have a two-year-old daughter, Isabella.   Brooke 
is the Southeast Regional Sales Manager for 
Gynecor, a division of Bostwick Laboratories.
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A Superior Educational Experience
in a Nurturing Christian Environment

Accelerated K(4) - 8th Grade

Awarded

                 BEST EDUCATION IN THE CITY OF TAMPA

Cindy M. Fenlon
Director of Admissions

                                    FIRST PLACE · SOUTH/CENTRAL TAMPA · PRIVATE SCHOOLS · TAMPA TRIBUNE

(813) 600-4348
www.stjohnseagles.org

906 South Orleans Ave
Tampa, Florida 33606



Specializing in:
Natural Stone

Porcelain Tile

Ceramic Tile

Hardwood 

(Engineered & Solid)

Hardwood Refinishing

Waterproofing 

Custom Staircases

Vinyl Plank

Laminate

Carpet

Rugs

Let us help you transform your home or office 
into a gorgeous and stylish showpiece.

Contact Will Lifsey at 
813.690.1324 (c) | 813.254.3495 (o) | wlifsey@districtfloor.com

      500 N. Willow Ave. | Suite 104 | Tampa, FL 33606           

RENT A  FAMILY-FRIENDLY 
BEACH APARTMENT

Palm Island Resort on an island between Englewood and Boca Grande

 • 2 bedrooms + loft and 3 baths
 • Many resort amenities 
 • Seven miles of beach

 • Sleeps 6 
 • Laundry room
 • Programs for children

To start your vacation, contact Nootchie Smith 
813-629-5018

Also featuring
Nanette Lepore, Trina Turk

Hours
Monday-Saturday 10–6

Tampa
1532 S. Dale Mabry Highway | 813-259-9780

 

www.facebook.com/thepinkpalm
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The Evolution of League Communication
by Andrea Layne, Jenna Simpson-Oliver and Cynthia Valdez

eople have been communicating with one another 
since the beginning of time. Cave drawings, 
hieroglyphics and early forms of vocalization, such 
as grunts and whistles, have paved the way for the 

more evolved forms of communication used today, such as the 
written and spoken word (though it seems some still prefer 
the grunts and whistles of long ago as their current mode of 
communication.)

Early Communications
Like the rest of humanity, The Junior League of Tampa 
has undergone several decades of growth in the area of 
communication, as well.  In the earliest decades of the JLT’s 
existence, members and leadership alike conducted most of 
their internal League business in person and by U.S. Mail.  If 
important information needed to get to members in between 
membership meetings, phone calls were made.  Recaps of 
League news, both local and national, and information about 
upcoming events were provided to members via newsletters 
that were mailed to members’ homes.  While these methods 
were effective, they were also quite limiting, very slow and 
the information was often out-dated by the time it arrived.

Advertising for the JLT’s fundraisers, social events and other 
news important for the public was done strictly via print media 
and word of mouth through the earliest decades. And though 
radio spots were later used to advertise League sponsored 
public events, they weren’t exactly reliable since the audience 
needed to be listening to the right station at the right time in 
order to get the information provided.

Advanced Communication Capabilities
As technology improved, so did the League’s methods of 
communication. The advent of answering machines, fax 
machines, cell phones and email made it easier to get 
important internal information out to our members anytime, 
anywhere.  Television, DVRs and the internet have proven to 
be useful tools in spreading the word about League fundraisers 
and events to the public. 

And, with the most recent advancement in technology and 
communications, social media enables us to get the word 
out about the JLT happenings and interests in real time. 
Facebook, easily the most well known and widely used social 
media website, is utilized by the JLT to announce events, 
share photos and highlight volunteer opportunities. Of course 
with most new forms of technology, there are always going 
to be kinks that need to be worked out. “The challenge of 
administering the JLT Facebook page is balancing the need 
to promote ourselves to non-members to develop brand 
awareness and interest in our public events with the need 
to have internal communications between members,” says 
Andrea Layne, Communications Vice President.  “We need to 
give our members a place to share ideas and plans for League 
business and events.  Because the JLT Facebook page is public, 
it can be difficult to restrict or control comments on the page 
as well.  One solution,” says Andrea, “is the planned upgrade 
of the Member’s Only section of the League’s website. It will 
have  more of a social media feel to it. We plan to roll out this 
funcationality to our members over the Summer of 2012.”  

communicating our values
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Internal Communications and Technology
Some important internal changes have been made over the last 
five years that have helped to improve the way the JLT does 
business. 

•	 Developing weekly email blasts gives the League the  
	 ability to inform our members about important dates  
	 and reminders between meetings. This also cuts the  
	 number of announcements needed during the  
	 General Membership Meetings, enabling us to use the  
	 extra time to bring in speakers and provide training. Last  
	 year a bi-weekly email blast to our Sustainers was  
	 added.  It boosts the attendance at League functions 
	 and keeps these members better informed of  
	 League happenings.

•	 Posting The Spur of the Moment to the website has  
	 provided a huge cost savings to the League. Cost and  
	 time spent to assemble the mailings were  
	 significantly reduced. As a benefit the digital version is in 
	 full-color.

•	 Adding the full donor history into our system, enables the  
	 League to better record donations.

•	 Posting the volunteer calendar in the Member’s Only  
	 section of the League’s website allows members to sign  
	 up for, and get electronic reminders of volunteer shifts and  
	 League social events. 

•	 Adding an online directory enables members to access  
	 contact information easily.

•	 Launching the placement process online makes it  
	 easier for the Placement Committee to track  
	 member preferences and automate assignments.

•	 Using Survey Monkey to conduct the Fall and  
	 Spring surveys is more effecient. Paper surveys on 
	 clipboards used to be passed out at General  
	 Membership Meetings with results being tallied  
	 manually. Now, the membership can complete  
	 surveys in minutes.  The best part... results are tallied  
	 electronically.

While it was quite an undertaking and challenging to complete, 
these advancements have allowed other League committees to 
focus their time elsewhere, which translates into more time to 
focus on achieving the JLT’s Mission and purpose.

Communicating with Our Community and Supporters
While growth in communication technology has benefitted the 
League internally, it has also shown a marked increase in the JLT’s 
ability to advertise and advocate. The Cookbook Committee uses 
their own Facebook page as well as their own blog (jltcookbooks.
wordpress.com) to advertise the League’s cookbooks. Through 
these mediums, the Cookbook Committee is able to keep the JLT’s 
cookbooks relevant not only to its members, but to the Public 

as well.   Suzanne Oaks Brownstein, Cookbook Public Relations 
Coordinator, says, “For a period after the initial publication, 
there’s usually a lot of excitement. But the problem is, after the 
excitement dies down, if you didn’t have social media practices 
in place, you lose a lot of the awareness that these books are 
still out there.”   Social media allows the League to “mine the 
content of our rich backlist of cookbooks to make it relevant and 
timely today,” says Suzanne.   On their blog, and on Facebook, 

the Committee posts 
the most popular 
recipes from all of 
the JLT’s cookbooks 
to give people ideas 
at mealtime and for 
upcoming holidays.  
The committee 
encourages readers 
to post and comment 
on both their blog 
and Facebook page.  
More than just 
“liking” the Facebook 
page, Suzanne hopes 
that more readers will 
continue to comment 
and participate on 
the site. 

Holiday Gift Market uses  social media to cultivate interest and 
drive ticket sales. In years past, members of the Holiday Gift Market 
Committee might appear on television to inform the public about 
the event, our Cookbooks and the work these fundraisers enable, 
but if someone 
didn’t see it when 
it aired, there 
was no chance to 
see the segment 
again.   Now, with 
Facebook, Twitter 
and YouTube, the 
TV appearances can 
be linked to and 
replayed for more 
and more people, 
which allows the 
committee to “get 
more bang for our 
buck.”

A d v a n c e d 
communication has 
and will continue to 
play a pivotal role 
where The Junior 
League of Tampa is 
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concerned. Stephanie Wiendl, President-Elect for the JLT’s 2011-12 
year, says ”the League plans to “better utilize Twitter next year to 
promote advocacy efforts around child welfare and education to 
our Legislators.”  Additionally, Stephanie plans on using Twitter and 
other social media outlets to expand the ways the JLT raises money 
for its Annual Campaign and the Endowment Fund.

Forward Thinking Communications Strategy
As The Junior League of Tampa set out to create a comprehensive 
Strategic Plan this year, it was obvious that the Communications 
infrastructure, technology and processes would play a key role in our 
ability to achieve many of the three to five year goals in all areas of 
the League. The Communications Advisory Committee developed 
tactical plans to complete the upgrade to the systems, create 
formal submission processes with control points and streamline 
the way information is distributed internally and externally. 

The vision for this work was developed over the Summer of 2011, 
when President Allison Burden and Communication Vice President  
Andrea Layne set out to redesign the Annual Brochure. Allison 
says, “the design and content of this [Annual] brochure will drive 
the look and feel for all other communication tools this year.”  
Allison’s desire to reinforce the JLT brand in all aspects of League 
communications came to fruition in the redesigned email blast 
template, the update of the colors in The Spur of the Moment, 
the new cover and layout of The Sandspur, and, finally, the newly 
launched JLT website. “These tools now have a cohesive look and 
feel that really elevates the JLT brand and messaging,” says Andrea. 

There will come a time when our children will consider “early 
forms of communication” to be things like rotary telephones 
and briefcase-sized car phones; and someday their children will 
see social media and email as archaic and cumbersome.  Until 
then, the JLT will continue to use various forms of technological 
communication to keep members and non-members up-to-date 

and informed on all League related information. So stay in the loop 
by following The Junior League of Tampa on Twitter and “liking” 
our page on Facebook, and don’t forget to comment (grunts and 
whistles are o.k., too!)

 A second year Active member of the JLT, Cynthia 
Valdez is a freelance writer and an on-the-go mom of 
three. Check out her sometimes funny, often embarrassing 
personal stories on her blog at cynthiavaldez.com.

Jennifer (Jenna) Simpson-Oliver joined the Junior 
League of Tampa in 2009. She and her husband 
Thomas live in St. Petersburg and Jenna is an Attorney 
at Broad and Cassel in Tampa.

Andrea Layne grew up in Tallahassee, Florida. and 
graduated from Florida State University. She lives in 
Wesley Chapel with her husband, Tom, and their girls, 
Reese (9) and Brenna (6) and their dog Kady, a Vizsla. 
Andrea started an event-based floral design company 
in the past year.
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The Sandspur: Past and Present
By Sommer Stiles

he first two lines of this poem were taken from a past issue 
of The Sandspur announcing the new officers of the Junior 
League in an article titled, “The Top Brass.” The remaining 
six lines are my own rhythmic variation and the only way I 

found fitting to offer to you a retrospective of the official magazine 
of The Junior League of Tampa, The Sandspur. Visit the publication 
archives at headquarters, and flip through the pages of any volume 
published between 1951 and 1959 and you will see what I mean.

History as it relates to The Sandspur has several iterations. There 
is the history of The Junior League of Tampa; the history of the 
magazine; and, the history of the women who have built the League 
and contributed to its success. This is not a Cliff’s Notes version of the 
70 plus volume of issues published over the last several decades. It is 
the story of how a single page, typed newssheet became a 58 page, 
high-gloss magazine and in the process became the documented 
history of women of The Junior League of Tampa.

From the onset, The Sandspur was a hands-on publication. League 
members developed the stories, illustrated the covers, typed the 
text and delivered each printed issue. Though over time, technology 
has improved and production has become more streamlined, the 
magazine is every bit as much hands-on. 

It is with this dedication that the magazine has evolved into the voice 
of the League by telling the stories of League women. It has been 
a venue for announcements, member profiles, community news, 
recipes, fashion, and financial tips, book reviews, League projects, 
and editorials. It has helped raise funds for League operations and 
raise awareness of important issues related to women, children, and 
families.

Under Editor Isabelle Ferrell, the article “Viewpoint” shared the 
opinion of Patricia Morgan, contributing writer and League member, 
on the effects of changes in the modern world. Patricia writes, 
“Sometimes when the telephone is ringing, the television is blaring, 
and the kitchen appliances are grinding and roaring, it occurs to me 
that modern technology may well be the ultimate source of world 
peace. By this I mean that once all countries have a living standard 
compared to ours in America the citizens of those enlightened 
lands will thenceforward be too involved in and enervated by the 
demands of modern life to entertain thoughts of war...If progress 
has released woman from the kitchen and, this is open to question, 
what has it released her? Is she peacefully reading edifying books 
and listening to great music? Don’t be silly....I submit modern 
woman has exchanged one kind of work for another and has lost her 
peace of mind in the process. The basic problem is that since WWI 
America, ostensibly, has become a one class society, which should 
be fine, but the catch is that everyone is trying to be upper-class.” 

1948-49	 Sue W. McNevin
1949-50	 Martha Ferman 
1950-51	 Betty F Campbell 
1951-52	 Georgia R. Wall
1952-53	 Jane Hewitt 
1953-54	 Suzanne Savarese
1954-55	 Charlotte Bartlett/Patricia Morgan

1955-56	 Nancy Ford
1956-57	 Nonita Henson
1957-58	 Deedee Gray
1958-59	 Mary Ellen Rendall
1959-60	 Byron Crowder
1960-61	 Margaret Johnson
1961-62	 Isabelle Ferrell
1962-63	 Susan Twomey

1963-64	 Mary Audrey Blake
1964-65	 Nancy Whitaker
1965-66 	 Phylis Kadyk
1966-67	 Patti Bryan
1967-68	 Mrs. Robert L. Martin
1968-69	 Mrs. John H. Dolcater, Jr.
1969-70	 Mrs. Kendrick Hardcastle, III
1970-71	 Mrs. J. Warren Frazier

1971-72	 Mrs. Fred J. Turpin
1972-73	 Mrs. Robert Taliaferro
1973-74	 Mrs. I. Clay Thompson, Jr.
1974-75	 Mrs. Joseph Lupo
1975-76	 Mrs. Donald W. Irvine
1976-77	 Lois G. Nixon  
1977-78	 Sally Padget
1978-79	 Robin DeLaVergne

1950 1955 1962 1970
Editors
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“Oh reader, dear

What have we here”

A history of The Sandspur.

Not told in rhyme,

But of the time

A single page
Earned a wage

And women shared their story.
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Patricia’s article was published in a 1961 issue of The Sandspur at 
a pivotal time in for women in US history. In the 1960s, a powerful 
discourse over civil rights was occurring which re-invigorated a 
movement among women to demand equal equality to men. 
“Viewpoint” spoke to the second wave of feminism, the divisions 
between gender, race, and class, and the struggle for equality. The 
Equal Rights Amendment would later pass in 1972. The questions of 
modern convenience can be argued to still be in question for many 
women who seek to balance career and family as they continue to 
search for ‘peace of mind.’ 

Patricia is not the only writer for The Sandspur who has posed 
controversial question and opinion on current events. Many women 
would proceed and follow her taking on topics like the effects of 
war on the local community, the Equal Rights Amendment, and the 
League career woman. Though perhaps their voices have become 
louder over the years.

The text on the page has been a strong indicator of the times, while 
the cover art and featured photos further illustrate the trends of an 
era. A pencil sketch of a woman contemplating League projects, a 
duotone image of mother and child, a full color photo of the new 
Children’s Museum the League helped to build – all capture a 
particular moment in the history of The Junior League of Tampa. 

From one volume to the next, you can see the evolution of The 
Junior League of Tampa, the League woman and the publication. The 
Sandspur tells our history, as much as it is a part of our history. 

Sommer Stiles has been a member of The Junior 
League of Tampa since 2009. She and her husband, 
Henry, live in South Tampa where they enjoy bicycling 
along Bayshore, experiencing new restaurants, and 
visiting the museums and cultural institutions of the 
area. Sommer is the proprietress and creative director 
of Paper Anniversary Co., an online stationery boutique 
and design studio.

“From the early writing of articles to the final mailing of the newssheet, The Sandspur and its staff are in constant motion.  
Articles are written, ads are drawn, all is collected once, proof-read twice, and sent to the printer three times. A hectic ‘lay-out’ 
and ‘paste-up’ produce the magazine in rough form before its final printing and appearance at your home. The continued  
adventure of The Sandspur is an exciting one.” — Excerpt from “The Sandspur Goes to Press” by Stephanie Chapman

Highlights

•	 The Sandspur made its debut in the late forties. The Sandspur 
was a resurgence of the original League magazine “The Times” 
published in the twenties. 

•	 The Sandspur was published monthly in conjunction with the 
Active League year (nine issues) over the first several decades.  

•	 “Report of Sandspur Editor” was first featured in the 1948-49 
Junior League of Tampa Annual Report. 

•	 For the earliest issues, artwork and advertisements were hand 
drawn by League members and friends. 

•	 The 1951 provisional class published the November issue; the 
husbands of League members wrote the 1952 January issue.   

•	 The first cover featuring a photograph was in 1954.
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Has arrived!
Our Culinary Collection is Complete

1980 1990 2004 2010
1979-80	 Karen Carmody
1980-81	 Nancy Turner
1981-82	 Unknown
1982-83	 Lynda Vawter
1983-84	 Mary Jo Yates
1984-85	 Sue Cox
1985-86	 Michaelle Taylor Rao
1986-87	 Sally Wiley

1987-88	 Sherilyn Graves
1989-90	 Deborah Noonan
1990-91	 Robin Pendino
1991-92	 Mary Merryday
1992-93	 Lesley Shackelford Bateman
1993-94	 Amy Thigpen
1994-95	 Mary Cozza
1995-96	 Nancy Lorenzen

1996-97	 Angie Ammon
1997-98	 Laura Farrior
1998-99	 Kathleen Patterson Lopez
1999-00	 Kim Crabtree Muller
2000-01	 Cheryl Benitez
2001-02	 Christy Atlas
2002-03	 Kim Harcrow
2003-04	 Krista Maddox

2004-05	 Lisa Moore
2005-06	 Shannon Price Dann
2006-07	 Marjorie Guillory Craig
2007-08	 Susan Brindise
2008-09	 Susan Brindise
2009-10	 Tracie Domino
2010-11	 Sarah Kodadek
2011-12	 Angier Miller
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The Association of Junior Leagues International, Inc. (AJLI) 
provides a thorough and comprehensive overview to Social 
Media. Below is an excerpt from ALJI’s social media guide. 
To view the entire guide visit www.ajli.com. 

AJLI Social Media Guidelines
The advent of social media has greatly increased our collective 
capacity to connect with one another and the communities we 
serve. It facilitates the healthy sharing of ideas and information 
with people and organizations committed to creating social 
good. AJLI embraces so- cial media and recognizes its power 
to help us continue our legacy—110 years and counting—of 
women building better communities.

Social media sites have become increasingly popular and 
valuable as a means of communication, networking, and 
otherwise. 

Be a Good Citizen...
Once you publish content via a blog, Facebook, Flickr, a wiki, 
etc., it can be difficult to take back. In your writing be respectful 
to your audience. It is acceptable to express disagreement but 
it should not devolve into personal attacks, obscenities or other 
disparaging and hurtful language.

Be a Team Player...
If you are citing information from another source by referring to 
it in a blog post, retweeting content, etc., make sure you credit 
the original source. One simple way to do this is by embedding 
a hyperlink to the original information source and/or crediting 
the author. In general, content creators enjoy having others link 
to and share their work and doing so in a matter that respects 
the creator’s intellectual property might win you an online fan.

T
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echnology is here to stay. These days most businesses 
execute their transactions over the Internet. As technology 
advances, the Internet continually shifts focus. It no longer is 
solely for information retrieval, texts and reading websites. 

Today the Internet increases the potential for sharing information 
through the use of social media applications such as Facebook, Twitter, 
You Tube and Pinterest. 

Social media applications bring people together. Face-to-face 
interactions are no longer required to interact with one another. 
People answer questions and express opinions to thousands of readers 
in a matter of seconds. As organizations such as The Junior League 
of Tampa continue to grow, they find effective ways to use these 
platforms. By adding social media positions to our placement process, 
The Junior League of Tampa leverages our social media exposure. 

Currently, The Junior League of Tampa’s most used Social Media 
platform is Facebook. The League’s Facebook page is updated at 
least three times per week with information regarding our projects 
and our partnerships. We provide links to published articles about 
our organization, information related to nonprofits, and other items 
related to advocacy and our community. There are also pictures of 
recent League events and recommendations of vendors that support 
the League. Links to items regarding our cookbooks and the Holiday 
Gift Market highlight these fundraisers, but the details are maintained 
on separate Facebook pages.

The Junior League of Tampa Cookbook Facebook page promotes 
our series of award-winning cookbooks with links to our cookbook 
blog, news articles and recipes, and pictures of recent creations. The 
intention of this Facebook page is to provide cooking inspiration to 
promote cookbook sales.

Electronic Communications 
through Social Media

by Meghan Weddle

communicating our values
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Meghan Weddle is from Chattanooga, 
Tennessee and has been a member 
of the Junior League for three years. 
She is engaged to be married in July. 
She teaches Middle Division History at 
Berkeley Preparatory School.

2011 was the first year of The Junior League of Tampa Holiday Gift Market 
Facebook page. This page highlights the merchants and events during the 
Market. And during Holiday Gift Market,  new updates were posted hourly 
with pictures of happy shoppers, merchants and volunteers. Everyone was 
encouraged to “Check-in” while they were at the event, taking the Holiday 
Gift Market to a new social media frontier.

Along with Facebook, The Junior League of Tampa maintains a Twitter 
account, which ties into the main JLT Facebook page. Posts are pushed 
to Twitter for our 300 followers to view. Stephanie Wiendl, the current 
President-Elect, plans to use Twitter more in the coming year to connect with 
the leaders in the Tampa Bay Community and in Tallahassee to advocate for 
our legislative priorities.

YouTube is a video-sharing website. As of January 2012, YouTube stated that 
the four billion videos stream each day through their platform. The Junior 
League of Tampa uses YouTube for cooking demonstrations, news articles 
and distribution of internally created videos such as this year’s Annual 
Campaign presentation.  

According to Pinterest’s website, “Pinterest lets you organize and share 
all the beautiful things you find on the web. People use pinboards to plan 
their weddings, decorate their homes, and organize their favorite recipes.” 
Pinterest is a new and exciting way to interact online. It became one of the 
top 10 social networks in December 2011 and continues to drive more web 
traffic to retailers to any other site. The Junior League of Tampa recently 
set up a Pinterest account to help other pinners draw inspiration from our 
organization, discover recipes from our cookbooks and remind people to 
read what we are reading in our Book Club trainings. In the fall, we are 
planning to use it to also highlight merchandise from our Holiday Gift 
Market merchants.

The power of social media 
is enormous, and The 
Junior League of Tampa 
continues to use this 
medium to communicate 
its values. 

<<  I volunteered>>

<< I need to volunteer >>

<<This is a video of me volunteering>>

<<This is picture of me volunteering>>

communicating our values
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rganizations built to endure stand on a foundation 
of core values. Last year, as we celebrated our 85th 

anniversary, we realized that although we would all 
agree our organization is based on a set of unifying 
values, we had never attempted to formalize them. So 

we embarked on a journey to develop a set of Value Statements, 
defined by our members, that are representative of the JLT.  This 
set of shared Values serves to help guide our decisions, actions 
and behaviors. They are what differentiate us with our members, 
partners, and supporters.
 
We encourage each of you to familiarize yourself with our five 
Value Statements and remember them as you represent The Junior 
League of Tampa. It is our collective and sincere aspiration to be 
recognized as a premier service organization within the Tampa Bay 
community and our Values will help us achieve that goal.

Voluntarism – Promoting voluntarism by creating 
a supportive, safe environment that encourages 
the continuous development of women to reach 
their highest potential as civic and community 
leaders

Empowerment – Providing training and 
mentoring opportunities to develop and empower 
our members and those we serve to improve their 
lives and the lives of others

Collaboration – Working collaboratively, 
effectively and strategically with our members 
and community partners to build a legacy of 
positive community impact

Advocacy – Acting as catalysts for change in our 
community and speaking as influencers for those 
who cannot speak for themselves

Stewardship – Achieving organizational excellence 
to meet our Mission and Vision, by responsibly 
managing the resources and relationships 
entrusted to us

Read how our members view these Values and live them in their 
daily lives with The Junior League of Tampa and in the greater 
Hillsborough community. 

Voluntarism
Most people think about volunteering as the 
act of helping others, while forgetting that the 
by product of this action is improving yourself.  
The Junior League of Tampa’s organizational 
value of voluntarism emphasizes this point 
by including the statement “the continuous 
development of women.”  

Since joining JLT five years ago, I have enjoyed 
the variety of my placements and volunteer shifts.  Who wouldn’t 
have had fun helping facilitate ice breakers at a Kids Connect 
adoption party or carving pumpkins with foster kids at a Community 
Action event?  However looking back, I realize how much I have 
changed because of time I spent volunteering.  

As a Provisional, it terrified me to read and entertain 18 
kindergarten students during the Children’s Literacy Big Read 
event.  Fast forward four years, as the Children’s Literacy Chair 
this year I love singing and dancing with the students before each 
reading.  My experience with Junior League has helped me feel 
comfortable reaching out to our community partners to arrange 
events or collaborating with Hillsborough Country School District 
on JLT’s involvement in the schools.  

Empowerment
Empowerment is having ample opportunities 
to choose your passions and where to focus 
your energy. By providing training, political, 
volunteer and social opportunities, the League 
exposes women to the experiences that define 
them. Every experience is unique based on the 
path we choose and the areas where we serve. 

For me, I feel empowered as a working mother 
with passion and interest in helping my community. Sometimes I 
am 100% mother. Other times I am 50% employee, 50% volunteer. 
Each challenge and opportunity changes who I am at that point in 
time. As modern women, we are lucky to be able to select what we 
want to do and how we define ourselves. To me, that is personal 
empowerment but it is different for every person.

O

Isabel Dewey

 Chloe Cullinan

by Kate Guilfoyle and Sarah McMichael

Living Our Values

communicating our values



Collaboration
Member to member, committee to committee, 
community partner to community partner, 
collaboration is a hallmark of The Junior League 
of Tampa. The very nature of our organization 
acknowledges the power of working together. 
More than 1,700 volunteer women organized 
to change our community creates an influential 
authority for good. When we collaborate, we 
are so much more than we are individually!

Teamwork characterizes our community projects. These 
partnerships between JLT and another agencies and organizations 
create a greater benefit for our deserving constituents than either 
one could accomplish alone. The power of our volunteers and 
financial support multiplied by the know-how and the community 
affiliations of our partners make our goals in support of children 
and families in need that much more attainable.

Collaboration extends to our internal activities as well. Through 
monthly meetings, the members of the Community Project 
Advisory Committee (CPAC) share ideas, find ways to work together 
to enhance their individual goals, and support each other in finding 
ways to handle challenges.

Collaboration presents the opportunity 
to maximize leverage and impact around 
particular issues. At its very core, collaboration 
starts with an acknowledgement that one 
person or organization cannot accomplish 
results independently. Good collaborative 
efforts utilize the unique strengths of the 
partners to develop comprehensive solutions. 
The solutions themselves are often more 

sustainable because they do not rely on the resources of a single 
organization. Rather, the collaboration becomes a mix of what 
each partner can uniquely contribute to the coordinated approach 
working toward a common goal.

The Junior League of Tampa holds collaboration as a core Value 
because we recognize that we alone don’t have the answers to 
solve our most pressing community issues. By pairing our add-
value proposition of a well-trained cohort of volunteeers who 
serve as organizers, implementers, advocates and champions with 
the assets of other community organizations, we seek to be a part 
of a collaborative solution.

Advocacy
The Junior League of Tampa strives to be an 
advocate for the children and families we serve 
in the community and those who otherwise 
would not have a voice.  Advocacy is not just 
about going to Tallahassee and talking to our 
State Senators and Representatives, although 
that is a big part of what we do.  Advocacy 
also involves educating people on issues and 
implementing grassroots action to change 

public policy.  As the advocacy arm of The Junior League of Tampa, 
the Public Affairs Committee is tasked with researching issues 
relevant to the community impact we seek and recommending 
public stands related to those issues.  

As part of the State Public Affairs Committee, or SPAC, our JLT 
Public Affairs Committee shares our community issues with the 
24 other Junior Leagues from around the state while at the same 
time, learning about the issues their communities are facing.  As 
a statewide committee we decide as a group which issues we will 
be advocating for statewide.   These issues are brought before our 
membership for a vote and then, armed with the support of our 
trained volunteer base, we head to Tallahassee (or the city council 
or county commission) to try in influence legislation that can help 
the communities we serve.  

Stewardship
Over the years, the term stewardship has 
evolved.  According to Wikipedia, stewardship 
used to be defined as the responsibility given 
to household servants to bring food and drinks 
to a castle during dining hall.  Stewardship 
later became the responsibility for taking care 
of domestic needs on a ship, train or airplane.  
When applying this concept to a business or 
organization, it refers to the responsibility of 

the leaders or owners of an organization to ensure the longevity 
and success of the organization.  Within the context of The Junior 
League of Tampa, this overall responsibility ultimately falls to the 
President and Executive Committee.

As stewards of JLT, we must ensure the continued existence and 
impact of our organization.  Our goal as leaders is to leave the 
organization stronger and better positioned for the future than 
when we first assumed our roles.  With a continued renewal of 
leadership on an annual basis, this core Value is vital to the success 
of our organization.  

Sarah McMichael Hall is from Tampa, Florida and has 
been a member of The Junior League of Tampa for 
three years. She teaches kindergarten at St. Mary’s 
Episcopal Day School.

 Ginny VickersLee Lowry 

Stacy Carlson

Allison Burden
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Kate Guilfoyle is a graduate of The University of 
Florida with a BS in Advertising and MBA. She has 
been a member of the League for five years. Kate 
lives in South Tampa with her husband Michael 
and works for IBM as a GTS Strategy Senior Project 
Manager.  She is also Strategic Planning Chair for 
JLT.
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A

COMMUNITY focus

by Kathy Hall and Lee Lowry

Heart Gallery
signed football. A gorgeous Florida Saturday. Go-carts and 
friends, ice-cold soda and greasy pizza. A birthday. Not a 
traditionally significant one: after all, it’s only his 15th. Yes, 
maybe he can get his learner’s permit now, but it’s not 
like turning 16, or 21, or reaching double digits at 10. But 

for Sherman, this will be a significant birthday, because it’s the first 
one he’s ever had where someone threw a party just for him, with 
his friends, at the place he chose, with his favorite theme. Sherman 
has been in the foster care system in Hillsborough County for most 
of his young life, and he never could have hoped for a special day like 
this until now.

“There are no unwanted children, just unfound families.”  This is 
the National Adoption Center’s motto and the driving force behind 
the work of the Children’s Board Heart Gallery of Tampa Bay.  The 
Heart Gallery’s main activity uniquely combines photography and 
community outreach, igniting excitement about adoption.  The idea 
for the Heart Gallery was conceived by photographer and adoptive 
parent Cathy Maier Callahan.  Together with Diane Granito of the New 
Mexico Youth and Families Department, she launched the first Heart 
Gallery exhibit in 2001.  Since then, Heart Gallery has grown into a 
nation-wide collaborative effort between volunteer photographers 
and the agencies caring for foster children.  This touring photographic 
exhibit features children in foster care whose parental rights have 
been terminated and who are seeking permanent family placement. 
The Heart Gallery of Tampa Bay features approximately 100 children 
annually in its exhibit, and was the first in the country to include 
audio messages from the children.  

However, even with the efforts of the Heart Gallery in helping kids 
find forever families, adoption takes time and children may spend 
years in foster care. Children featured in the Heart Gallery are 

those who have had a particularly challenging time finding adoptive 
families because they have special needs, are part of a sibling group 
trying to stay together, or are close to aging out of the system.  While 
finding permanent homes for foster children remains the central 
goal of the Heart Gallery, caring for the children and improving their 
quality of life while they are still in foster care is also very important 
to the staff and volunteers.  Sadly, many children in foster care have 
never experienced a birthday celebration planned just for them, 
with activities, guests and a theme chosen with only their ideas and 
favorites in mind. Birthday Buddies wants to change all that.

In 2011, The Junior League of Tampa began a partnership with the 
Heart Gallery, selecting Birthday Buddies as a new League Partnership 
Project.  The JLT Birthday Buddies program will provide a birthday 
party for 10-14 children in the Heart Gallery program annually for 
the next three years, more parties than the Heart Gallery could ever 
create on its own.  The Heart Gallery staff selects the children, based 
on personal circumstances and greatest need.  Once a child is chosen, 
a Junior League of Tampa Birthday Buddies committee member works 
with him or her to plan and create their dream party.  Junior League 
volunteers also assist at the Heart Gallery gift warehouse, purchasing 
and wrapping gifts for all of the 110 children who are part of the 
Heart Gallery.  If a requested gift is not available in the warehouse, 
a Junior League member shops for it using gift cards donated to the 
Heart Gallery through its traveling Giving Tree project, which solicits 
gifts and financial donations for the children in the Gallery. Even 
those who do not receive a Birthday Buddies party this year will still 
receive gifts on their special day because of the time and effort of 
Junior League members and the generosity of the community 

A great deal of work is involved in starting a new project, but Heart 
Gallery Birthday Buddies Chair Nicole Hubbard welcomed the 

Birthday party at Malibu Grand Pri. 
Everything except the venue was 
donated from the community.
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Kathy Hall is from Middleburg, Florida and joined 
The Junior League of Tampa in 2010.  She is a 
Facial Plastic and Reconstructive Surgeon with the 
University of South Florida.  She and her husband, 
Eric, live in Tampa with their two-year-old son.

Lee Lowry grew up in Vero Beach, Florida, and 
graduated cum laude from Rollins College in 
Winter Park with a Bachelor’s degree in liberal arts. 
This is her 8th Active year in The Junior League of 
Tampa, and she currently serves as the League’s 
Community Vice President. She has been married 
to Lionel for more than 15 years, is mom to her two 
children, Lillie and Laander, and recently accepted 
the position of Director of Communications for St. 
John’s Episcopal Parish Church and Day School in 
South Tampa.

opportunity to help create happy memories for such a deserving 
and underserved group of children. “I feel so honored that the 
League trusted me to not only get this new project up and running 
but to take it to new heights!   The Tampa Bay community has 
welcomed Birthday Buddies with open arms and is making these 
amazing birthday parties possible through their in-kind donations.  
My committee is so passionate about child welfare and the 
members are really loving their placement.  I am forever thankful 
for the excitement and passion of everyone involved.” She cites 
numerous generous community sponsors that have helped make 
the parties unforgettable for the children lucky enough to receive 
them this year (see below.)

In-Kind Donations for Heart Gallery Birthday Buddies Project
Chuck E Cheese
Dr. & Mrs. Jay Pancholy
Game Time
Airheads Indoor Trampoline Arena
Ana Rogozinski with Mint Hair Lounge
Kimberly Davis with Arbonne
The Notes Nest
Chocolate Pi 
Bucaneer Heaven
The Bucs Organization

Party themes have ranged from Justin “Bieber Fever” to Disney’s 
Phineas and Ferb to football fantasy.  Some of the party venues 
have included Airheads, Gameworks, Chuck E. Cheese, and the 
Grand Prix Tampa Family Fun Center.  

The Grand Prix was the site of 15-year-old Sherman’s first ever 
birthday party, and the Tampa Bay Buccaneers organization was 
central to the success of Sherman’s football-themed party.  The 
Buccaneers donated gifts including clothing, football gear, favor 
bags, decorations, and even tickets to a 2012 Buccaneers game. 
Captain Fear (the team mascot) and two Buccaneers cheerleaders 
stunned Sherman with a surprise appearance.  The special guests 
rode go-carts with Sherman before enjoying a pirate ship-shaped 
birthday cake with him.  

Another example of the way this project has touched these special 
young lives was 14-year-old Raven’s make-over party.  Raven was 
treated to a facial and a hair styling session.  After enjoying these 
treatments, she hit the mall with a Junior League of Tampa Birthday 
Buddies committee member to do some shopping.  Birthday cake 

was shared with friends, and thus 
completed a wonderful day. For a 
young girl on the verge of becoming 
a woman, self esteem is vital to her 
success. Making sure she knows she 
is a valuable person who is worthy 
of respect and that she has respect 
for herself could make a difference 
in her future choices. Developing 
the potential of women at all stages 
of life is an important part of our 
Mission that these birthday parties 
can help us realize.

After each party, the volunteers from the Junior League have one 
final gift to give. During the fun, flash bulbs go off like the kids 
are being followed by the paparazzi. There is always at least one 
volunteer photographer from the League assigned to each event 
to capture the best moments. All those precious pictures are 
collected and organized with care in a photo book given to the 
child to commemorate the occasion. Rare moments with siblings, 
laughter and fun with foster parents, care managers and friends, 
and once-in-a-lifetime experiences are all preserved for years to 
come. Children can look back on the day that they got to be the 
center of attention, and know that there are those who care about 
them, even when times are tough.

The needs of children in foster care are great. But the opportunity 
we have to help them is even greater.  Programs like the Heart 
Gallery’s Birthday Buddies strive to provide a joyful childhood 
memory for these children.  As the number of children in foster 
care grows and resources dwindle, the need for volunteer support 
will increase.  Giving time and resources to positively impact the 
lives of these children continues to be a priority for The Junior 
League of Tampa. The Children’s Board Heart Gallery of Tampa Bay 
and The Junior League of Tampa remain committed to the idea that 
every child deserves at least one “Happy Birthday” in their lives. 
We may never know how that single act of kindness may change 
them for the better.

Birthday parties

jj
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Spotlight on Advisory Committees 2011 - 2012

Communications Advisory Committee
The Mission of the Communications Advisory Committee is to ensure that 
The Junior League of Tampa’s electronic, print and other media channels 
communicate consistent branding and messaging in a collaborative manner 
as well as disseminate accurate and timely information to all internal and 
external stake holders of the JLT.  This year, the Communications Advisory 
Committee has focused on determining the three to five year communication 
strategic planning goals. 

Communications Advisory Committee Members
Electronic Communications Chair	 Email Blast Editor
Public Relations Chair	 The Sandspur Editor
Social Media Coordinator	 Spur of the Moment Editor
Communications VP Assistant	 Technology Chair
Egnyte Manager	 Website Manager
Cookbook and HGM Social Media Coordinators
Communications VP

Communications Advisory Committee
Front Row: Juno Paramadevan, Lynn Footlick, Angier Miller, Tracy Wilkerson
Back Row: Heather Hernandez, Cindy Peterson, Shannon Walsh, Andrea Layne, Alison 
Domino, Andrea Augustine, Christine Campo, Whitney Jones
Not Pictured: Nicole Dorr, Crystal Madani, Suzanne Brownstein, Kristen Wilson,  Hilary 
Dalton

Community Project Advisory Committee
The Community Project Advisory Committee (formerly CR/PD) coordinates, 
monitors and evaluates all community related activities of the League. The 
name was changed this year to better reflect the activities of the committee 
as they have evolved over the years, away from development of new project 
concepts, and toward oversight and management of existing projects. This 
fall, CPAC focused on reviewing information presented by PDEC about 
the Action Learning Process on Community Impact which the League is 
undertaking with AJLI over the next three years. Throughout the Winter and 
Spring, CPAC will hear PDEC’s research and recommendations regarding the 
three projects undergoing review for renewal or launch. Children’s Literacy, 
Love Bundles and Treasures for Tampa. The group will continue work on 
creating and implementing the community area of the new League strategic 
plan and will help craft and refine the new Community Impact statement for 
the League.

Community Projects Committee Members
Children’s Literacy	 Community Action
Connected by 25	 DACCO
Enabling Fund	 Food 4 Kids
Glazer Children’s Museum	 Heart Gallery Birthday Buddies
Kids Connect	 Kids in the Kitchen
Love Bundles	 SA Getting Ahead 
Treasures for Tampa

Community Projects Advisory Committee
Front Row: Amber Peck, Ginny Vickers, Paula Cardoso, Kathleen Purdy, Chloe Cullinan, 
Sarah Evans, Laura Everitt
Back Row: Kimberly Davis, Brita Wilkins Lincoln, Casey Carefoot, Sarah Kodadek, 
Ginny Daniel, Tracie Domino, Jenn Moyer, Megan Duffey, Lee Lowry (Chair)
Not Pictured:Terrie Dodson, Nicole Hubbard and Heather Vermette

advisory committees

T he Junior League of Tampa’s five Advisory Committees are managed by their respective Vice President: Communications, Community Project, 
Finance, Fund Development and Membership. These five committees play vital roles in developing, organizing and presenting the direction of the 
League to our Members, Community Partners and Supporters. Each committee meets on a regular basis to discuss relevant opportunities, synergies 
amongst sub-committees, and alignment to the League’s strategic plan.
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Finance Advisory Committee 
The Finance Advisory Committee meets three times a year to develop the 
League’s annual budget.  Most of the work is completed in January and 
February.  Each League committee chair presents a proposed budget to 
the committee and utilizing that information together with information 
related to fundraising, a budget is prepared and presented to the Board and 
ultimately the membership for consideration and approval.

Finance Advisory Committee Members
President-Elect	 Fund Development VP
Treasurer	 Past Treasurer
Arrangements Chair	 Cookbook Co-Chairs
Endowment Chair	 Finance Secretary
Fundraising Chair	 Gift Shop Chair
Headquarters Chair	 Holiday Gift Market Co-Chairs
One Member-at-Large	 Strategic Planning Chair
Technology Chair	 Finance VP

Finance Advisory Committee
Left to right: Jessica Kendall, Lee Lowry, Aspen Kahl, Denise Schultz, Allison Burden, 
Kathleen Thaxton, Nicole Gellar, Lauri Kleman, Nicole Gitney, Gretchen Dominguez, 
Alison Monahan, Sheri Schobert, Stephanie Wiendl, Danielle Post, Ann Sells, Lisa Dreis-
bach, Nicole Dorr, Heather Barrow

Fund Development Advisory Committee 
The Fund Development Advisory Committee facilitates communication and 
coordination among all committees seeking monetary and in-kind donations 
to support League activities.  Another purpose of the committee is to provide 
training opportunities for those involved in fundraising for the League.

Fund Development Advisory Committee Members
President	 Finance VP
Cookbook Co-Chairs	 Fund Development VP Assistant
Grants Chair	 Fundraising Chair & Assistant Chair
Holiday Gift Market Co-Chairs	 Endowment Chair & Assistant Chair	
Corporate Donor Coordinator	 In-Kind Donor Coordinator	
Patrons’ Party Coordinator	 Fund Development  VP

Membership Advisory Committee 
The Membership Advisory Committee, playing a role similar to a human 
resources office, supports the membership of the League through membership 
programs and initiatives. The committee requests feedback from members 
regarding their League experience to see how to improve the effectiveness 
of the League and member satisfaction, and makes recommendations to 
the Board regarding potential changes related to membership issues. In the 
Spring, the committee will be involved with the preparation and review of 
the annual member survey.

Membership Advisory Committee Members
Secretary	 Arrangements Chair
Members-at-Large	 Membership VP Assistant
Nominating Chair	 Placement Chair
Provisional Education Chair	 Social Chair
Sustainer President	 Sustainer Chair
Training Chair	 Transfer Chair
Membership VP

Membership Advisory Committee
Front Row:  Nicole Geller, Kim Carswell, Lynette Russell, Terri Parnell
Back Row: Michelle Bremer, Megan Duffey, Brigid Futch, Gretchen Dominguez, Eliza-
beth Essex, Julie Sargent, Kealoha Deutsch, Suzy Mendelson

Fund Development Advisory Committee
Front Row:Allison Burden, Allison Reteneller
Back Row: (left to right): Laura Everitt, Heather Barrow, Aspen Kahl, Denise Schultz, 
Kathleen Thaxton, Danielle Post, Ann Williams

advisory committees
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he 8th Annual Junior League of Tampa Holiday Gift Market 
met its attendance goal and broke records at the Florida 
State Fairgrounds Expo Hall during the weekend of 
November 4-6, 2011.

A total of 10,354 shoppers came through the door over the weekend. 
Our biggest hour was Sunday at 10:00 a.m. when we had a record 
breaking 822 tickets scanned. People starting their holiday shopping 
came from all over the Tampa Bay area thanks to advertising on 
television, radio, magazines and digital billboards.  League members 
spread the word with yard signs, car magnets and social media. 
League members and their guests, including 16 limousines of VIP 
ticket holders, were treated to a Constellation Wines tasting, a 
signature cocktail by Zyr Vodka, prizes, drawings and a special kickoff 
shopping deals during the preview of 150 merchants at Bubbles, 
Baubles & Belles Kickoff Party.  On Friday, the Sustainer luncheon 

featured a menu from the pages of the 50th Anniversary Edition of 
The Gasparilla Cookbook. Other recipes from the entire Culinary 
Collection were featured throughout the weekend in cooking demos 
at the Cookbook Booth. On Saturday, we held our first ever Breakfast 
with Santa featuring pictures with Santa.

It was a very successful weekend for shoppers and merchants alike! 
We increased our merchant revenue by 30%, and by Sunday at 
5:00p.m., 50 merchants had already signed up to come back to the 
2012 Holiday Gift Market, which will be November 9-11, 2012 at The 
Expo Hall.

Holiday gift market WRAP-UP

T
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4 Tampa Bay-Area  
Locations 

TampaBayDLites.com 

Ice Cream 
With A 
Healthy 
Twist 

   It’s time to move. 
   Your new dream home is awaiting. 

 
 

 

 
A contribution to the  

Junior League of Tampa’s Endowment Fund 
will be made in your honor when you work with  

Myers Real Estate Group. 

 
 

Christina Myers 
Real Estate Professional 

JLT Active 
 

813.956.4663 
christina@FineLivingTampa.com 

 

FineLivingTampa.com 

Property Specific Marketing Plans 
Local and Global Outreach 
Superior Customer Service 

Contact us for any of the following services:

Branding (a.k.a. logos, corporate identity)

Signage

Direct Mail

Invitations

Exhibits & Tradeshows

Banners

Promotions 

Brochures & Sales Kits 

Publications

Print Services 

Advertising 

E-marketing

4115 W. Spruce St. 
Tampa, FL 33607 
813.864.1200  
www.sensory5.com 

Looking for your marketing piece to 



Jennie Smith
     Jennie Smith Interiors (FL License #0001644)

     Full Service Residential & Commercial Interior Design
     Visit my shop for unique designer items.
     2713 S. MacDill Ave.-just N. of Bay to Bay Blvd.
     813.839.7637

Your Legal Concerns
Linda Courtney Clark
     Family, Civil, Criminal and Bankruptcy Law
     Protecting Your Rights With Integrity!
     813.935.7755
     linda@lindaclarklaw.com

Kim Miller
     Majesty Title Services LLC–Relationship Manager
     Make sure your home purchase has clear title!
     kmiller@majestytitle.com
     813.230.0236 cell (Call for Title Quote!)

Your Health
Jan Cornelius, DDS
     Periodontic and Implant Dentistry
     Mention JLT for a free consult.
     www.DentalImplantCenter.net
     813.254.4568
     jcornel2@tampabay.rr.com

Your Home

Clare Robbins
     Emerson Robbins Portraits Consultants
     Fine Art Portraiture
     5107 S. Nichol Street, Tampa 33611
     813.831.2787
     clarerobbins@me.com

Joellyn Rocha
     Joellyn Rocha Designs LLC
     Residential & Commercial Interior Decorating
     ”Current Trends To Timeless Decor”
     813.902.8400
     joellyn@jrochadesigns.com

Exceptional Professionals is a group of Junior League women who live, work and play 
right in your neighborhood. We’ve volunteered next to you, our children have played with 
and grown up with yours and we’re passionate about what we do. 

And we’d love to work with you so give us a call.

Your Life

Renee Sheehan
     ERS–eRequest Services
     Personalized technology solutions
     for those on the go!
     reneesh11@me.com
     813.944.7214

Ginny Vickers
     Color Me Mine – Co-Owner 
     Paint-It-Yourself Pottery located in Hyde Park Village
     www.ColorMeMineTampa.com
     813-258-8368

Your Financial Concerns

Laura Webb
     Webb Insurance Group – Independent Insurance Agent 
     Representing Many National Companies 
     For Home, Auto & Business 
     www.webbinsgroup.com
     813.887.5531

Denise Cassedy
     Cassedy Financial Group
     401K & Investment Planning
     Let us help achieve your financial goals.
     813.251.0004 office
     813.765.6061 cell

Krista Allred
     FBC Mortgage LLC – Mortgage Lender
     When you have a mortgage question, just call. I make it easy.
     In House Underwriting and Rush Closings.
     813.766.3313 cell
     kallred1@aol.com

   

Jessica L. Kendall
     First Citrus Bank – Member FDIC
     Vice President/Branch Administrator and Security Officer
     Business and Personal Banking Services–Your Best Pick for Banking!
     jkendall@firstcitrus.com • www.firstcitrus.com
     813.786.4421 cell

 By Calling An Exceptional Professional
Simplify Your Life...            

Your Professional Success
Christina Boe
     Ultra Marketing Products
                   Products and Apparel to Promote Your Business
     813.248.9000
     cboe@ultrascreenprinting.com 

Jennifer Pauly Peterson
     jpcreations – Owner/Graphic Designer
     Creative Ideas Brought To Life
     www.jpcreations.me
     813.653.9808
     jennifer@jpcreations.me

Christy Atlas-Vogel
     MarketingDirection.com – President
     Your Part-Time Marketing Executive
     www.marketingdirection.com
     813.526.1870
     catlas-vogel@marketingdirection.com

Gail Frank
     Frankly Speaking – Resume Writer
     Free download: “The Job Hunter’s Toolkit: 
     What Do You Need To Get A Job?”
     www.callfranklyspeaking.com
     813.506.8442 • gailfrank@post.harvard.edu

   

The group meets monthly for lunch to keep up-to-date 
with members. We welcome additional services not yet 
represented. Contact Exceptional Professionals and join us 
for lunch! Call Krista Allred at 813.269.4040.

Kimberly Davis
     Arbonne International – Independent Consultant
     Swiss Skin Care, Weight Loss, Aromatherapy
     kimtodd.davis@verizon.net
     813.767.5835

Nancy Blake
     Keller Williams Realty-Tampa Central – Realtor
     Specializing in S. Tampa & the Beaches, 
     one relationship at a time. 
     813.892.1688 cell
     nblake@kw.com

Hannah Gross
     DAVISVENTURES Corporation
     Disaster Restoration and Construction Services
     www.davisventures.net
     813.857.5292
     hannah@davisventures.net

“13-Year Sponsor of 

The Sandspur”

Ad & illustrations designed by jpcreations



www.jltampa.org | SPRING 2012	    45

Jennie Smith
     Jennie Smith Interiors (FL License #0001644)

     Full Service Residential & Commercial Interior Design
     Visit my shop for unique designer items.
     2713 S. MacDill Ave.-just N. of Bay to Bay Blvd.
     813.839.7637

Your Legal Concerns
Linda Courtney Clark
     Family, Civil, Criminal and Bankruptcy Law
     Protecting Your Rights With Integrity!
     813.935.7755
     linda@lindaclarklaw.com

Kim Miller
     Majesty Title Services LLC–Relationship Manager
     Make sure your home purchase has clear title!
     kmiller@majestytitle.com
     813.230.0236 cell (Call for Title Quote!)

Your Health
Jan Cornelius, DDS
     Periodontic and Implant Dentistry
     Mention JLT for a free consult.
     www.DentalImplantCenter.net
     813.254.4568
     jcornel2@tampabay.rr.com

Your Home

Clare Robbins
     Emerson Robbins Portraits Consultants
     Fine Art Portraiture
     5107 S. Nichol Street, Tampa 33611
     813.831.2787
     clarerobbins@me.com

Joellyn Rocha
     Joellyn Rocha Designs LLC
     Residential & Commercial Interior Decorating
     ”Current Trends To Timeless Decor”
     813.902.8400
     joellyn@jrochadesigns.com

Exceptional Professionals is a group of Junior League women who live, work and play 
right in your neighborhood. We’ve volunteered next to you, our children have played with 
and grown up with yours and we’re passionate about what we do. 

And we’d love to work with you so give us a call.

Your Life

Renee Sheehan
     ERS–eRequest Services
     Personalized technology solutions
     for those on the go!
     reneesh11@me.com
     813.944.7214

Ginny Vickers
     Color Me Mine – Co-Owner 
     Paint-It-Yourself Pottery located in Hyde Park Village
     www.ColorMeMineTampa.com
     813-258-8368

Your Financial Concerns

Laura Webb
     Webb Insurance Group – Independent Insurance Agent 
     Representing Many National Companies 
     For Home, Auto & Business 
     www.webbinsgroup.com
     813.887.5531

Denise Cassedy
     Cassedy Financial Group
     401K & Investment Planning
     Let us help achieve your financial goals.
     813.251.0004 office
     813.765.6061 cell

Krista Allred
     FBC Mortgage LLC – Mortgage Lender
     When you have a mortgage question, just call. I make it easy.
     In House Underwriting and Rush Closings.
     813.766.3313 cell
     kallred1@aol.com

   

Jessica L. Kendall
     First Citrus Bank – Member FDIC
     Vice President/Branch Administrator and Security Officer
     Business and Personal Banking Services–Your Best Pick for Banking!
     jkendall@firstcitrus.com • www.firstcitrus.com
     813.786.4421 cell

 By Calling An Exceptional Professional
Simplify Your Life...            

Your Professional Success
Christina Boe
     Ultra Marketing Products
                   Products and Apparel to Promote Your Business
     813.248.9000
     cboe@ultrascreenprinting.com 

Jennifer Pauly Peterson
     jpcreations – Owner/Graphic Designer
     Creative Ideas Brought To Life
     www.jpcreations.me
     813.653.9808
     jennifer@jpcreations.me

Christy Atlas-Vogel
     MarketingDirection.com – President
     Your Part-Time Marketing Executive
     www.marketingdirection.com
     813.526.1870
     catlas-vogel@marketingdirection.com

Gail Frank
     Frankly Speaking – Resume Writer
     Free download: “The Job Hunter’s Toolkit: 
     What Do You Need To Get A Job?”
     www.callfranklyspeaking.com
     813.506.8442 • gailfrank@post.harvard.edu

   

The group meets monthly for lunch to keep up-to-date 
with members. We welcome additional services not yet 
represented. Contact Exceptional Professionals and join us 
for lunch! Call Krista Allred at 813.269.4040.

Kimberly Davis
     Arbonne International – Independent Consultant
     Swiss Skin Care, Weight Loss, Aromatherapy
     kimtodd.davis@verizon.net
     813.767.5835

Nancy Blake
     Keller Williams Realty-Tampa Central – Realtor
     Specializing in S. Tampa & the Beaches, 
     one relationship at a time. 
     813.892.1688 cell
     nblake@kw.com

Hannah Gross
     DAVISVENTURES Corporation
     Disaster Restoration and Construction Services
     www.davisventures.net
     813.857.5292
     hannah@davisventures.net

“13-Year Sponsor of 

The Sandspur”

Ad & illustrations designed by jpcreations



CANTERBURY TOWER
Distinguished LifeCare Community

(813) 837-1083
CanterburyTower.org

There has never been a better time to become a resident at
Tampa Bay’s Most Distinguished Active Adult Retirement Community!

Convenient to performing arts, dining  
and shopping

Magnificent waterfront dining with  
chef prepared cuisine

Active lifestyle in elegant surroundings
Spacious waterfront residences that 

reflect your personal design
Upscale amenities and services

On-site distinguished skilled  
nursing facility

An established community with a  
coveted Tampa address
An intelligent decision
A place to call home

A way of life

3501BAYSHORE BOULEVARD

Elvira Stoeltzing &  
daughter Cecille

Dick & Judy Reeves Mary Smith Conover                           Les Scharf

“I only want the best for my mother! There isn’t anywhere that compares to Canterbury Tower - Elegant 
carefree living for my mother as well as peace of mind that the on-site distinguished skilled nursing facility 
provides.” ~ Elvira Stoeltzing & Daughter, Cecille Parido, former owner of Bryn-Alan Studios

“I urged my clients to move to Canterbury, and now as a resident, I can tell you that Judy and I did the right 
thing; you need to move to Canterbury before you need to move to Canterbury.” ~ Residents Dick Reeves 
(retired attorney) and his wife Judy

“Canterbury Tower is the Best Investment I ever made.” ~ Mary Smith Conover Tampa native, founder and 
chairman of Smith & Associates  Real Estate

“When looking at retirement communities, Canterbury Tower was not only an intelligent decision it was the 
best decision.” ~ Les Scharf Of Counsel Trenam, Kemker, Scharf, Barkin, Frye, O’Neill & Mullis, P.A.

A not-for profit LifeCare Retirement Community

A tradition of academic
excellence and spiritual

enrichment for over 
60 years

3809 Morrison Avenue  • Tampa, Florida 33629
www.cks-school.org

Pre-K 4 through
8th grade

A 2011 National 
Blue Ribbon
School

Call today for more 
information or a 

personal tour

813-870-3262

 

www.occasionstampa.com



sustainer news

Sustainer Officers 2011 - 2012

Sustainer President
Julie Sargent

Vice President / President Elect
Sue Cox

Recording Secretary
Paige Paine

Corresponding Secretary
Bonnie Judy
 
Committee Chairs 2011 - 2012

Sustainer Chair
Terri Parnell

Sustainer Assistant Chair
Corey Poe

Sustainer President Assistants
Nora Gunn and Shannon Polizzi

Fall Meeting
Laura Ann Hunter

Fall Dinner
Carol Garner and Carolyn Corr

Food 4 Kids
Sue Cox

Bridge Group
Ruth Tapley and Joanne Baldy

Art and Antiques and Trips
Marsha Lane

Lunch Bunch
Karen Perry and Flo Roberts

Day at the Races
Pat Van Dyke

Sustainer Transfer Chairman
Denise Cassedy

Spring Cocktail Buffet Chairmen
Lora Hulse and Jeanne Dowdle

Spring Meeting
Alysia Ekizian 

New Sustainers & Sustainer Transfers Luncheon
Nadyne Hines

appy New Year, Sustainers!  
I hope you had a wonderful 
holiday season and are 
geared up for a new year.   I’m 

so grateful for the continued enthusiasm 
and willingness of our Sustainers.  

Our turnout for Food 4 Kids, led by Sue 
Cox, was heartwarming.  We all learned 
what a fabulous job our Junior League 
does in conjunction with Feeding 
America Tampa Bay.  This is a mammoth 
organization that fills a great need in our 
community, and it was an honor for our 
Sustainers to be a small part of it.  The 
delivery of the food bags at the Wilbert 
Davis Belmont Heights Boys and Girls 
Club was the reward for a job well done.  
The families were delighted with the 
groceries and were most appreciative.

The same goes for our Make-A-Wish 
Foundation participation at St. Joseph’s 
hospital, under the leadership of Lisa 
Andrews.  The young patients got to 
shop for gifts for their family members, 
and then visit with Santa while those 
gifts were being wrapped.  The smiles 
on all the faces showed what a blessing 
it was for the children as well as for our 
volunteers.  A big “Thank You” to all 
who participated in these two service 
opportunities.  

We have a new monthly event which 
started February 7th called Dinner Divas.  
It’s a chance to get together with fellow 
Sustainers for dinner, and it is scheduled 
to coincide with the Actives’ Social 
that takes place after their General 
Membership meeting.  So after dinner 
you get to mingle with the Actives and 
Provisionals, to see old friends and to 
make new ones.  Our first one was held 
at the Wine Exchange. 

The Provisonal Education Committee 
hosted a Tour of Tampa on motor coach 
buses on February 11th, and they invited 
Sustainer Transfers to join them.  This 
was an opportunity to learn about the 
history of Tampa and get a behind-the-
scenes look at JLT community projects 
past and present.  

Stay tuned for information about the 
upcoming Bridge Luncheon, Spring 
Cocktail Party, and Spring Meeting.

Julie G. Sargent
Sustainer President

H
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Call 800.360.4017 or visit JustLetGo.com

Escape to the one resort with everything you 

need for the perfect beach getaway. From 

watersports to nightlife, from a soothing spa 

to a choice of 14 great restaurants, TradeWinds 

has what you need to “Just let go”.

The perfect beach getaway!

(813) 872-8300 •  3109 W. Swann Ave. •  Tampa, FL 33609
www.daltondentaltampa.com

Dr. Hilary Dalton
Dr. Dalton recently returned to her hometown to open Dalton Dental, a 
neighborhood dental office at Swann and MacDill providing the latest 
state-of-the-art laser technology for regenerative oral health, 
periodontal/bone regeneration,  gum graft surgery, laser cavity detection 
and removal.  Dr. Dalton attended Tufts Dental School at New England 
Medical in Boston,  she then went to University of Texas Health Science 
Center for her residency in periodontics and Masters of science in 
regeneration.  A proud graduate of Tampa Prep and USF, Dr. Dalton is also 
an active volunteer performing pro-bono work locally and internationally.

100% Paperless Facility With Digital X-rays
Laser Technology
Regenerative Oral Health
Minimally-Invasive
Board Certified
View Our Before & After Photos Online
Active Member in The Junior League of  Tampa

4213 S. Manhattan Ave. Tampa
(located in the courtyard of Pondscapes)

813-855-BRIE

The largest selection
of European cheeses

Specialty wines and
artisanal beers

Gift Certificates and
Baskets perfect for
the holidays

To-go trays for your
next sports event
party

Check our “Cheese 
and Wine Bar” with 
cheese flights

www.cheesepleasetampa.com
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cookbook

Spice-Rubbed Shrimp 
Kebabs with Summer 
Vegetables Over 
Couscous

Try this pairing for lots of flavor without the 
effort. Make the spice rub the night before 
or in the morning to save time. Mix it up by 
using your family’s favorite vegetables. Try 
preparing the entire meal outdoors; grilling 
the vegetables along side the kebabs is a great 
way to enjoy the fabulous Tampa weather!

Spice-Rubbed Shrimp Kebabs (p.79)
2 tablespoons fresh rosemary
2 tablespoons paprika
2 teaspoons brown sugar
1 teaspoon dried basil
1 teaspoon dried oregano
1 teaspoon kosher salt
½ teaspoon garlic powder
½ teaspoon freshly ground black pepper
¼ teaspoon cayenne pepper
2 pounds jumbo shrimp peeled and deveined 
with tails left on
Olive oil
3 or 4 lemons, cut into slices or quarters

Preheat the grill. Mix the rosemary, paprika, 
brown sugar, basil, oregano, salt, garlic 
powder, black pepper and cayenne pepper 
in a small bowl. Place the shrimp on a large 
baking sheet and brush each side with olive 
oil, Sprinkle each side with the spice mixture 
to coat. Thread the shrimp onto skewers, 
alternating piercing through the head and 
tail of each shrimp and placing a lemon slice 
between each pair. Brush the lemons with 
olive oil. Repeat until all of the shrimp and 
lemons are used. Place the skewers on a grill 
rack. Grill over medium heat for 2 to 3 minutes 
on each side or until the shrimp are firm and 
turn pink. Squeeze the grilled lemons over the 
shrimp before serving, if desired. Yield:4 - 6 
Servings

Summer Vegetables Over Couscous (p.65)

Grecian Chicken 
Breasts with 
Mediterranean Orzo 
Salad

Great entrée to ‘make ahead’ when you know 
it’s going to be a busy weeknight. Slice up any 
leftover chicken (or some extra shrimp you 
didn’t use the previous night) and mix it in 
the salad for a great lunch the next day- tastes 
great hot or cold.

Grecian Chicken Breasts (p.91)
6 boneless chicken breasts
Salt and pepper to taste
1 (10-ounce) package frozen chopped 
spinach, thawed and drained
8 ounces water-pack feta cheese, drained 
and chopped
½ cup mayonnaise
1 garlic clove, minced
12 slices bacon

Preheat the oven to 350 degrees. Trim 
the chicken of any excess fat. Cut a pocket 
horizontally in each. Sprinkle with salt and 
pepper. Squeeze any excess liquid from 
the spinach. Combine the spinach, cheese, 
mayonnaise, garlic, salt and pepper in a 
medium bowl and mix well. Stuff into each 
chicken breast. Wrap each tightly with two 
bacon slices to enclose the filling. Place on 
a rack in a baking pan. Bake for 35 to 40 
minutes or until cooked through. To prepare in 
advance, wrap in foil and chill or freeze until 
ready to bake If frozen, thaw before baking. 
For a creamy side dish, double the stuffing, 
place the remaining stuffing in individual 
ramekins and bake with the chicken.  
Yield: 6 Servings

Mediterranean Orzo Salad (p.58)

Mojo Beef Kebabs 
with Sweet and Sour 
Green Beans

If this kebabs recipe seems time consuming, 
try these timesaving shortcuts.  First, start 
soaking the wooden skewers before you 
leave for work in the morning (it’s ok for 
them to soak longer than the recipe states, 
it’s probably even better because they will 
not catch on fire when you put them on the 
grill later.) Second, make your marinade/
sauce in the morning as well. Don’t put it on 
the beef; just keep it ready to go in a salad 
dressing container in the fridge. Third, have 
your kids help out with trimming the green 
beans- they’ll have fun snapping off the ends 
and will enjoy helping with dinner. 

Mojo Beef Kebabs (p.86)
1/3 cup orange juice
1/3-cup fresh lime juice
Zest of 1 lime
3 tablespoons chopped fresh oregano
3 tablespoons olive oil
3 tablespoons fresh parsley
2 teaspoons ground cumin
2 garlic cloves
Salt and pepper to taste
1 ½ to 2 pounds boneless sirloin, cut into 1 ½ 
inch cubes
1 lime, cut into wedges
1 small red onion, cut into chunks
1 pint grape tomatoes

Process the orange juice, lime juice, lime zest, 
oregano, olive oil, parsley, cumin, garlic, salt 
and pepper in a food processor until blended. 
Reserve half the sauce. Place the beef and 
the remaining sauce in a sealable plastic bag 
and marinate in the refrigerator for 30 to 60 
minutes. Soak wooden skewers in water to 
cover in a shallow dish for 30 to 60 minutes. 
Preheat the grill. Drain the beef, discarding 
the marinade. Thread the beef, lime wedges 
onion and tomatoes alternately onto the 
wooden skewers. Grill for 10 minutes, turning 
several times. Serve drizzled with the reserved 
sauce. Yield: 6 - 8 Servings

Sweet and Sour Green Beans (p.63)

Capture the Coast in a Week

Day 1 Day 2 Day 3

It is possible to make simple, yet delicious, weeknight dinners that your family will love. Try this week of simple, delicious recipes complete 
with pantry and shopping checklist.
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Spicy Sautéed 
Red Snapper with 
Farmhouse Salad 
with Basil Lime 
Vinaigrette

This dinner is light, fresh and super flavorful! 
Prepare this on a night when you have time 
to stop at the grocery store- it’s best with 
fresh red snapper (or tilapia.)

Spicy Sautéed Red Snapper (p.83)
¼ cup olive oil
2 pounds red snapper
Salt and freshly ground pepper to taste
½ cup chopped fresh parsley
½ teaspoon dried crushed red pepper
4 cups cherry tomatoes, cut into halves
1 cup pitted kalamata olives or other  
brine-cured black olives, chopped
6 garlic cloves, minced

Heat the olive oil in a large skillet over 
medium-high heat. Sprinkle the fish with salt 
and pepper. Sauté for 3 minutes on each side 
or until the fish is opaque in the center and 
flakes easily. Remove to a platter, reserving 
the drippings in the skillet. Cover with tented 
foil to keep warm. Sauté the parsley and red 
pepper in the reserved pan drippings for 1 
minute. Add the tomatoes, olives and garlic. 
Sauté for 5 to 7 minutes or until the tomatoes 
are soft. Sprinkle with salt and black pepper. 
Uncover the fish and spoon the sauce over 
the top. Yield: 4 Servings

Farmhouse Salad with Basil Lime 
Vinaigrette (p.51)

Picadillo

This Cuban favorite is an entire meal when 
severed over hot white rice. The best part 
is cooking the ‘sofrito’ (onion, bell pepper 
and garlic in olive oil,) it will fill your home 
with the most savory aroma letting your 
family know there is going to be something 
delicious for dinner!

Picadillo (p.88)
¾ cup chopped yellow onion
¾ cup chopped green bell pepper
½ tablespoons minced garlic
2 tablespoons extra-virgin olive oil
1 pound ground beef
1 (8-ounce) can tomato sauce
1 teaspoon oregano
¼ teaspoon garlic powder
¼ teaspoon onion powder
½ teaspoon kosher salt
8 Spanish green olives, finely chopped
2 tablespoons raisins (optional)
2 tablespoons red wine vinegar
Hot cooked white rice

Sauté the onion, bell pepper and garlic in the 
olive oil in a large skillet over medium-high 
heat. Cook for 3 to 5 minutes or until the 
onion is translucent. Add the ground beef. 
Cook until the ground beef is brown, stirring 
until crumbly. Drain the ground beef mixture 
and return to the skillet. Reduce the heat to 
low. Add the tomato sauce, oregano, garlic 
powder, onion powder, salt, olives and raisins 
and mix well. Stir in the vinegar. Simmer, 
covered for 20 minutes. Serve over hot white 
rice. This recipe can also be wrapped in pastry 
and fried to make empanadas. Yield: 4 - 6 
Servings

Capture the Coast  
in a Week

Stocking your pantry. 
For the cook who comes home from work 
and hasn’t had time to go shopping, the 
importance of the well-stocked pantry is 
essential. 
Extra Virgin Olive Oil
Vinegar: Balsamic, Cider and Red Wine
Sugar
Brown Sugar
Honey
Mayonnaise
Starches: orzo, white rice and couscous
Spices: kosher salt, pepper, garlic powder, 
onion powder, paprika, cumin, oregano, 
basil, crushed red pepper and cayenne 
pepper
Non-food items: Non-stick cooking spray, 
plastic sealable bags and aluminum foil

Shopping List
Lemons (5)
Limes (5)
Orange (1)
Garlic Bulbs (3)
Rosemary (1 bunch)
Parsley (1 bunch)
Basil (1 bunch)
Green Onions (scallions)
Spinach (2 cups)
Romaine (1 head)
Red Onion (3-4)
Yellow Onion (1 small)
Bell Peppers (3)
Zucchini (2)
Baby Bella Mushrooms (8 ounces)
Grape Tomatoes (2 pints)
Cherry Tomatoes (4 cups)
Green Beans (1 pound)
Feta Cheese (17 ounces- crumbled, or you 
can crumble yourself)
Almonds (small bag slivered- ¼ cup)
Pine Nuts  (½ cup) 
Golden Raisins (or regular raisins- ¾ cup)
Black Olives (pitted, 1 can)
Tomato Sauce (8 ounces)
Frozen Spinach (10 ounces)
Frozen Corn (10 ounces)
Bacon (1 package, about 15-16 slices are 
in each package)
Boneless Skinless Chicken Breasts (6)
Boneless Sirloin (1 ½ to 2 pounds)
Ground Beef (1 pound)
Red Snapper (2 pounds)*
Jumbo Shrimp (2 pounds)*, peeled and 
deveined with tails left on

*The US Food and Drug Administration 
recommends using fresh seafood within 
two days of purchase. You can store it 
in the fridge. However, if you do your 
grocery shopping early in the week and 
are planning to cook fish later in the week, 
you will need to wrap it tightly in plastic, 
foil, or moisture-proof paper and store it 
in the freezer; or buy your fish later in the 
week.

Day 4 Day 5

✁

Lynn Footlick graduated from the 
University of South Florida with a 
Bachelor of Arts in Journalism. She 
is the Director of Career Services at 
ITT Technical Institute St. Petersburg 
Campus. She plans, develops and 
administers career assistance programs; 
and works with local and regional 
companies to identify employment 
opportunities and to promote the 
school’s qualified students. 
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out and about: training Book Club with Pam Iorio

photography by Heather Hamilton
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out and about: socialJingle & Mingle at Nordstrom
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The Junior League of Tampa
Nonprofit Organization

Wall								        The Junior League of Tampa

Social media is the new frontier for 
nonprofits. The Junior League of 
Tampa uses Facebook and Twitter 
to highlight our accomplishments 
and interact with our members 
and supporters. Since JLT launched 
our Facebook page in 2009, we 
have accumulated over 900 fans. 

Please help us to 
get to 1000 fans 
by June 2012  

Suggest our page to your friends 
and family and feel free to 
comment on our status updates, 
pictures, and links. You never 
know when your comment may 
show up on a future edition of The 
Sandspur!

Facebook® is a registered trademark of 
Facebook Inc.

http://www.facebook.com/
TheJuniorLeagueofTampa

the last post

The Junior League of Tampa
The Sandspur Committee invites fellow League members to respond to our most 
relevant topics and burning questions. Share your responses by leaving a comment 
under the question below. Please note the selected respondent(s) will have their 
photo and quote published in an upcoming issue of The Sandspur.  

The Junior League of Tampa is dedicated to the service of our community, 
members, and partners. We continually aspire to promote voluntarism, 
empowerment, collaboration, advocacy and stewardship. Which of these is 
most important to you in your current role with the League?
 February 3 at 8:52am

Melissa Knight likes this.

   Beth Padgett Edwards  GREAT question! As a Co-Chair of the 
Provisional Project, I am finding collaboration to be invaluable. 
Working with the Committee Members that bring vaired experience 
and ideas to the table has really expanded the potential of our 
committee. Collaborating with the staff at HEF has also opened my 
eyes to some of the needs within our community, and allows us to 
make great strides as we team up and work together. 
February 3 at 9:23am · Like

Melissa Knight  As a Community Action Committee (“CAC”) Project 
Coordinator, the importance of voluntarism cannot be emphasized 
enough. Both of the CAC projects I coordinated this year required the 
service of over 25 JLT volunteers. In order to promote voluntarism, 
we, as volunteer coordinators, had to be mindful to create a 
meaningful volunteer opportunity for our JLT members. Not every 
CAC project can be as glamorous and girly as our upcoming “Day of 
Pampering” with the Pediatric Cancer Foundation, but they can all 
be well-designed, well-organized, and thoughtful of our volunteers’ 
time! Another important component of promoting voluntarism is 
encouraging feedback after the volunteer experience. We truly value 
our volunteers’ opinions of what went well, and also what did not, 
and we have incorporated that feedback into our projects going 
forward. After all, how can we promote voluntarism if we don’t listen 
to our audience, our awesome CAC volunteers!
February 3 at 2:50pm · Like ·     1

Christen Mayer As a member of the Public Affairs Committee for 
both JLT and Junior Leagues of Florida I have seen the effectiveness 
and impact of advocacy. Our advocacy work gives our League and 
all the Leagues in Florida the ability to give a strong, united voice to 
those who have no one to speak for them. It has been very powerful 
to observe and I am fortunate to have been able to participate.
February 7 at 12:05pm · Like		
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I want to be sure that my delivery will be special. That will require 
having my baby at a hospital dedicated exclusively to the care and 
comfort of women.

St. Joseph’s Women’s Hospital has private labor and delivery suites 
along with exceptional nursing and medical care. And they deliver 
more babies than anyone else in Tampa Bay.

Select St. Joseph’s Women’s Hospital, and you too can expect a 
Special Delivery.

For a free physician referral or to request a FREE  
I Expect Planning Guide:

(813) 402-2358 | IExpectMore.org

Few experiences in life are  
more special than having a baby.

A Special Experience

3030 W. Dr. Martin Luther King Jr. Blvd., TampaBC112622-0112
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1.877.MED.LOSS | www.mediweightlossclinics.com

LOSE up tO 5-10 pOunDS thE firSt wEEk 
anD up tO 20 pOunDS thE firSt MOnth† 

with Medi-weightloss Clinics®, a physician-supervised weight loss program. 
Start now and change your life forever!

Become the success story 

          you’ve always wanted to tell.

reach your 
goal weight.

Medi-Weightloss Clinics®

4039 W. Kennedy Blvd.                       

Tampa, FL 33609

813.281.0500

Lutz      813.909.1700 

Tampa 813.281.0500

Brandon 813.654.1110

$50 OFF 
your initial consultation

mention this coupon. not to be combined with 
any other offer. valid at these locations only.

†On average Medi-Weightloss Clinics® patients lose 7 pounds the first week and 2 to 3 pounds each week thereafter for the first month. Rapid weight loss may be associated with certain medical conditions and should only 
be considered by those who are medically appropriate. THE PATIENT AND ANY OTHER PERSON RESPONSIBLE FOR PAYMENT HAS A RIGHT TO REFUSE TO PAY, CANCEL PAYMENT, OR BE REIMBURSED FOR PAYMENT 
FOR ANY OTHER SERVICE, EXAMINATION, OR TREATMENT THAT IS PERFORMED AS A RESULT OF AND WITHIN 72 HOURS OF RESPONDING TO THE ADVERTISEMENT FOR THE FREE, DISCOUNTED FEE, OR RE-
DUCED FEE SERVICE, EXAMINATION OR TREATMENT. © 2011 Medi IP, LLC. All Rights Reserved. 
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